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Dedicated landing page at http://culvercity.org/rent and related FAQs page, 
launched Feb. 1: 

• Landing page - total stats 
o 7,059 pageviews 
o 4:05 average time on page (sitewide avg is 1:19) 
o Traffic mostly coming from: Google/Bing/Yahoo search, Google Display Network Ad, 

"Direct" (bookmark, typing into address bar, etc), Facebook, GovDelivery emails 
• FAQs page - total stats 

o 623 pageviews 
o 3:22 average time on page (sitewide avg is 1:19) 
o Traffic mostly coming from: Google/Bing/Yahoo search, Google Display Network Ad, 

"Direct" (bookmark, typing into address bar, etc), GovDelivery emails 

Animated video launched Feb. 25: 

• https://www.youtube.com/watch?v=oXWmVGJB95A 
o 305 views 
o Average view length of 51 seconds (or 85% of the video) 

• https://www.facebook.com/CityOfCulverCity/videos/2541600072796171 
o 95,368 views of at least 3 seconds 
o 1,673 full video (60 seconds) views 

• "Boosted" Video ad on Facebook: 
o 51,285 "ThruPlays" (at least 15 seconds viewed)  
o 221,958 Impressions (# of times video was shown) 
o 2,401 Clicks on the video (includes link to webpage, Facebook Page name, 

Reactions/Comments/Shares, etc) 

At least 2 social media posts each week since late 2019 on Facebook, Instagram and 
Twitter. 
 

Social media advertisements: 

• Facebook/Instagram Boosted Post #1 about Eviction Moratorium - ended April 30 
o Reach: 15,816 
o Post Engagements (clicks, reactions, comments, shares, etc): 1,035 
o Link Clicks: 280 
o Shares: 65 

• Facebook/Instagram Boosted Post #2 about Landlord Registration - ending May 31 
o Reach (# of unique people who saw the Boosted Post): 55,713  
o Impressions (# of times Boosted Post was shown to people): 225,361  
o Post Engagements (clicks, reactions, comments, shares, etc): 1,899  
o Link Clicks: 1,123 
o Shares: 63 

• Facebook/Instagram Boosted Post #3 about Special Council Meeting - ending June 11 
o Reach: 5,040 

http://culvercity.org/rent
https://www.youtube.com/watch?v=oXWmVGJB95A
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o Impressions: 9,731 
o Post Engagements (clicks, reactions, comments, shares, etc): 137 
o Link Clicks: 221 
o Shares: 5 

• Twitter Promoted Tweet about Special Council Meeting - ending June 11 
o Impressions: 39,179  
o Engagements: 568 
o Clicks (links, hashtags, profile name, etc): 459 
o Retweets (shares): 18 

Google Display Network advertisement - general push to culvercity.org/rent ending 
May 31: 

• Impressions: 617,523 
• Clicks: 1,602 

Newspaper Ads: 

• Four half-page color ads in Culver City News: April 2, April 16, April 30 and June 4. 
• Ad 1, Ad 2, Ad 3, and Ad 4 are shown below. 

Mailers: 

• Mailer #1: Folded, full-color, double-sided 8.5x11" mailed week of April 6 
o Sent to: all Culver City mailboxes (25,000+) 

• Mailer #2: Tri-fold, full-color, double-sided 8.5x11" mailed week of April 13 
o Sent to: Landlords as an Insert in a letter from HdL Companies 

• Mailer #3: Postcard, full-color mailed week of June 1 
o Sent to: all Culver City mailboxes + landlords (First Class to 3,500+) 

• Copies of each mailer are shown below. 

  

http://culvercity.org/rent
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Newspaper Ad 1 

 
 
Newspaper Ad 2 
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Newspaper Ad 3 

 
 
Newspaper Ad 4 
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Mailer #1 
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Mailer #2 
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Mailer #3 

 


