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PUBLIC COMMENT 
The Cultural Affairs Commission will listen to the public on any item on the agenda or item of interest that is not on 
the agenda.  The Cultural Affairs Commission cannot legally take action on any item not scheduled on the agenda.  
Such items may be referred for administrative action or scheduled on a future agenda.   
 
If you wish to speak to the Commission, please complete a Speaker’s Card and present it to the Secretary before the 
agenda item is called.  You will be called to the podium by name when it is your turn to speak to the Commission. 
 
PUBLIC COMMENT FOR ITEMS ON THE AGENDA 
Persons wishing to speak on agenda items will be called at the time the agenda item is brought forward.  Comments 
will generally be limited to five minutes per speaker; however, a three-minute limit may be declared by the Chair from 
time to time for agenda items for which many Speaker Cards have been submitted. 
 
NOTE:  AT OR ABOUT 11:00 P.M., COMMISSIONERS WILL DETERMINE WHETHER TO CONTINUE WITH 
DISCUSSION OF REMAINING ITEMS ON THE AGENDA OR TO CARRY SOME/ALL OF THE ITEMS OVER 
TO A FUTURE MEETING DATE. 
 
PUBLIC COMMENT FOR ITEMS NOT ON THE AGENDA 
A total of twenty minutes shall be devoted to audience participation at the beginning of the agenda.  Speakers will be 
called on in the order cards were received by the Secretary.  If additional time is needed, the Chair will allow for some 
at the end of the agenda. 
 
When the Secretary calls your name, please advance to the podium, state your name and city of residence.  Speakers 
must limit their comments to five minutes in length.  A three-minute time limit may be declared by the Chair if there 
are a large number of individuals desiring to address the Commission. 
 
CELL PHONES AND OTHER DISTRACTIONS 
Use of cell phones, pagers and other communication devices is prohibited while the Commission meeting is in session.  
Please turn all devices off or place on a silent alert and leave the Chambers to use.  During the meeting, please refrain 
from applause or other actions that may be disruptive to the speakers and the conduct of City business. 
 
MEETING INFORMATION 
Cultural Affairs Commission meetings are regularly scheduled for the second Tuesday of every month.  Commission 
Agenda information is available 72 hours before each meeting. 
 
Cultural Affairs Commission meetings can be viewed live on Channel 35 by most Comcast subscribers.  Meetings are 
also broadcast on the City’s Radio Station AM 1690. To view the commission meetings on line please visit 
http://www.culvercity.org/webcast. 
 
ALD 
Assisted Listening Devices are available through Cultural Affairs staff. 
 

http://www.culvercity.org/webcast
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REGULAR MEETING 
AGENDA 

Cultural Affairs Commission 
 

Tuesday, January 14, 2014 
7:00 p.m. 

 
Mike Balkman Council Chambers – Meeting 

 
 

CALL TO ORDER & ROLL CALL:          Chair Marla Koosed 
Vice Chair Regina Klein 
Commissioner Susan Anderson 
Commissioner Michelle Bernardin 

   Commissioner John B. Williams 
    
PLEDGE OF ALLEGIANCE 
 
PUBLIC COMMENT – Items Not On the Agenda 
 
RECEIPT OF CORRESPONDENCE 
 
ACTION ITEMS Public requests to discuss Action Items must be filed with the Secretary before the item is called. 
 
A-1. Discussion of (1) a Presentation from Staff Related to the Cultural Trust Fund and the 

Amounts Appropriated from the Fund for Fiscal Years 2011/2012, 2012/2013, and 
2013/2014, (2) Initial Discussion of Potential Uses of Cultural Trust Fund Resources in 
Fiscal Year 2014/2015, and (3) Upcoming Steps in the Fiscal Year 2014/2015 Budget 
Process. Consider the presentation from staff and provide comment and feedback as 
deemed appropriate. 

 
A-2. (1) Reports from the Commissions Four Ad-Hoc Subcommittees: 2014 Culver City 

Performing Arts Grant Program Subcommittee, 2014 Community Cultural Plan 
Subcommittee, 2014 Historic Preservation Ordinance Update Subcommittee and 2014 
Repurposing of Cultural Affairs (Post-RDA) Subcommittee; and (2) Discussion of the 
Reports from These Subcommittees and Potential Approval of Subcommittee 
Recommendations and/or Provide Direction to the Subcommittees. Receive and discuss 
reports from the Ad Hoc Subcommittees, and, (If desired) Approve Subcommittee 
recommendations (or, if determined by the Assistant City Manager, provide direction to 
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place certain items on a future agenda for consideration) and/or provide direction to the 
Subcommittees. 

 
 
PUBLIC COMMENT - Items Not On the Agenda  

 
ITEMS FROM STAFF 
 
ITEMS FROM COMMISSIONERS 
 
ADJOURN 
 

Next Cultural Affairs Commission Meeting 
Mike Balkman Council Chambers 

February 11, 2014 
7:00 PM 

 
Upcoming Public Meetings Tentative Schedule 

 

Date Day Time Location 
City Council  

January 27, 2014 Monday 7:00 PM Council Chambers 
February 10, 2014 Monday 7:00 PM Council Chambers 

  Parks and Recreation Commission 
February 4, 2014 Tuesday 7:00 PM Council Chambers 

Planning Commission 
January 22, 2014        Wednesday 7:00 PM Council Chambers 
February 12, 2014       Wednesday 7:00 PM Council Chambers 

   Civil Service Commission 
February 5, 2014  Wednesday 7:00 PM Council Chambers 

• Regularly scheduled meetings may be canceled and Special Meetings may be called 
• Times and dates may be changed.  
• Meetings may be added or changed  
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RECOMMENDATION: 
 
Staff recommends the Cultural Affairs Commission (CAC) receive a presentation 
from staff regarding the Cultural Trust Fund (CTF), discuss the uses of CTF 
resources for Fiscal Year 2013/2014, have an initial discussion related to potential 
uses of CTF resources for Fiscal Year 2014/2015, and consider upcoming steps in 
the Fiscal Year 2014/2015 budget process.  
 
 
BACKGROUND & DISCUSSION: 
 
Cultural Affairs Programs Budgets for FY 2011-12, FY 2012-13, FY 2013-14 
 
On November 7, 2013, staff provided the CAC with a document entitled “Cultural 
Affairs Programs Budgets (Appropriations) For FY 2011-12; FY 2012-13; FY 2013-
14 (CAPB).”  The document is provided as an attachment to this report. 
 
The CAPB summarizes the financial resources appropriated from various sources 
(generally, the former Culver City Redevelopment Agency and the CTF) to fund 
cultural programs and staffing for the three fiscal years noted.  One item that stands 
out is the “zeroing-out” of funding from the former Culver City Redevelopment 
Agency beginning in Fiscal Year 2012/2013 due to the dissolution of redevelopment 
agencies by the State of California effective on February 1, 2012.  This left the CTF 
as the remaining and almost sole source of funding for cultural programming 
beginning in Fiscal Year 2012/2013 and Fiscal Year 2013/2014 (the current fiscal 
year).  Staff will provide additional oral comments on the CAPB as part of the 

Meeting Date:  01/14/14 Item Number:  A-1 
CULTURAL AFFAIRS COMMISSION AGENDA ITEM:   Discussion of (1) a 
Presentation from Staff Related to the Cultural Trust Fund and the Amounts 
Appropriated from the Fund for Fiscal Years 2011/2012, 2012/2013, and 2013/2014, 
(2) Initial Discussion of Potential Uses of Cultural Trust Fund Resources in Fiscal 
Year 2014/2015, and (3) Upcoming Steps in the Fiscal Year 2014/2015 Budget 
Process.  
Contact Person/Dept: Cultural Affairs 
Christine Byers & Susan Obrow 

Phone Number: 
(310) 253-5776 & (310) 253-6628 
  

Fiscal Impact:  Yes   [] No   [X] General Fund:  Yes   [] No   [X] 
Public Hearing:  []        Action Item:  [X]    Attachments:  [X]   
Public Notification:  Meetings and Agendas – Cultural Affairs Commission (01/09/14) 

Department Approval:   
Martin R Cole (01/09/14) 
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presentation at the Commission meeting.  Commissioners are welcome to pose 
questions related to this document at this time. 
 
 
The “Four Pillars” of Current Cultural Programs 
 
During prior discussions, staff has used the term “Four Pillars” to identify the four 
major Cultural Programs currently offered by the City.  Now that the CAC has had an 
opportunity to review the CAPB, it is appropriate to have a discussion about the Four 
Pillars in the context of current staff and financial resources.  Staff presents the 
discussion in order of proposed urgency given potential legal and other impacts of 
the Four Pillars: 
 
(1)  Historic Preservation (Especially Update of the Historic Preservation 
Ordinance) 
 
The City’s Historic Preservation Program (HPP) is set forth in Chapter 15.05 of the 
Culver City Municipal Code (CCMC).  The HPP was last updated in 2004. 
 
Significant components of the HPP are linked with the California Environmental 
Quality Act.  Because of the sensitivity and importance of these links, it is very 
important that the HPP and the Historic Preservation Ordinance remain up to date.   
 
Staff strongly recommends that staff and financial resources be allocated to his effort 
and that it proceed as a priority. 
 
(2) Performing Arts Programming (Including the Performing Arts Grants) 
 
The CTF has traditionally funded performing arts programming, in significant part by 
providing major funding for the annual Performing Arts Grants.  Unless the CAC 
were to determine to recommend the City Council discontinue the Performing Arts 
Grants Program, and the City Council were to adopt such recommendation, the 
Performing Arts Grants Program will continue to require an allocation of staff and 
financial resources. 
 
Staff recommends that staff and financial resources continue to be allocated to this 
effort. 
 
(3)  Art in Public Places Program (including maintenance of the current 
portfolio of public art throughout the City) 
 
Culver City has a long-standing and distinguished Art in Public Places Program 
(APPP).  The CAC and staff invested significant time and effort in preparing a 
complete and thorough update to the APPP by updating the APPP ordinance, which 
u was adopted by the City Council on March 26, 2013.  Additionally, significant 
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funding for the APPP (for both maintenance of existing and creation of new pieces of 
public art) is provided by the CTF. 
 
Staff will provide the CAC with additional details of the APPP as part of the verbal 
presentation of this report.  This update will include information on the “re-start” of 
the City’s maintenance program for public art and the anticipated increase in the 
number of projects that are subject to the APPP requirements as economic 
conditions improve and development accelerates. 
 
Staff recommends that staff and financial resources continue to be allocated to this 
effort. 
 
(4)  Update of the Community Cultural Plan 
 
The Culver City Community Cultural Plan was first adopted in November of 2003 
and has been updated annually over the past 10 years.  This important document 
provides six foundational goals for the City’s cultural programming.   
 
The Community Cultural Plan is an umbrella document that references the other 
three “Pillars” outlined above.  While it is important to ensure the document does not 
become dated and dysfunctional, a periodic review may be needed.  However, given 
the continued validity of the six goals, the higher recommended priority of the three 
other “Pillars,” and the already stretched staff and financial resources currently 
available, staff does not recommend a full-scale update of the Community Cultural 
Plan at this time.   
 
 
City Council Direction for the CAC to Review the Need for an RFP for the Culver City 
Summer Music Festival 
 
The City Council has directed the CAC to review the need for an RFP for the Culver 
City Music Festival.  Pursuant to that direction, staff will be placing an item on a 
future CAC meeting agenda to begin this process so that any recommendations the 
CAC may determine to provide are available to the City Council in sufficient time to 
inform the process for the 2015 Festival. 
 
While staff does not anticipate this process to require significant staff or financial 
resources, it is an item that was not anticipated when the workplans for Fiscal Year 
2013/2014 were developed. 
 
The above information is provided to initiate the discussion related to efforts in the 
remainder of Fiscal Year 2013/2014 and to inform a future discussion related to any 
recommendations the CAC may wish to provide to the City Council on the subject of 
the Proposed Budget for Fiscal Year 2014/2015.  At this meeting, the Commission is 
not being requested to make any recommendations related to allocation from the 
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CTF or other fund resources for Fiscal Year 2014/2015.  The first of such 
opportunities is scheduled for the March, 2014 CAC meeting.  
 
 
Upcoming Steps in the Fiscal Year 2014/2015 Budget Process 
 
Recently, City Manager John Nachbar provided an e-mail to the members of all of 
the City’s Commissions, Committees, and Board (collectively Commissions) 
outlining an enhanced budget process approved by the City Council to be 
implemented for the 2014/2015 budget cycle.  In summary, Mr. Nachbar indicated 
the Commissions would be provided several opportunities for input into the budget 
process.  Tonight’s meeting is the first of several where the CAC will have an 
opportunity to provide such input. 
 
Chief Financial Officer Jeff Muir has indicated that he will be presenting the City 
Council with the Fiscal Year 2013/2014 mid-year review and a revised Five Year 
Forecast at one of the City Council meetings in February (either February 10 or 
February 24).  Once that date is announced, staff will inform the CAC and invite 
Commissioners to attend that meeting to receive this important information.  In 
compliance with the Brown Act, the Commissioners are reminded that this invitation 
is to receive information only (so that a formal meeting of the Commission is not 
held).  This information will inform the discussion currently scheduled for the March 
CAC meeting which will provide an opportunity for the Commissioners to ask 
questions related to the Chief Financial Officer’s report and forecast. 
 
In addition to the March CAC meeting, there will also be items scheduled for future 
CAC meetings as opportunities for the CAC to have input on the FY 2014/2015 
Budget.  The dates for those meetings will be finalized as more information becomes 
available consistent with Mr. Nachbar’s recent e-mail. 
 
 
ATTACHMENTS: 
 

1.  Cultural Affairs Programs Budgets (Appropriations) For FY 2011-12; FY 2012-
13; FY 2013-14 

2.  Chapter 15.05 of the CCMC (Historic Preservation Program) 
3.  Sections 15.06.100 – 15.06.180 of the CCMC (Art in Public Places Program) 
4.  Culver City Community Cultural Plan 

 
MOTION: 
 
That the Cultural Affairs Commission: 
 

Consider the presentation from staff and provide comment and feedback as 
deemed appropriate. 



 
 
 
 
 
MEETING DATE:  January 14, 2014 
 
AGENDA ITEM: Discussion of (1) a Presentation from Staff Related to the 

Cultural Trust Fund and the Amounts Appropriated from 
the Fund for Fiscal Years 2011/2012, 2012/2013, and 
2013/2014, (2) Initial Discussion of Potential Uses of 
Cultural Trust Fund Resources in Fiscal Year 2014/2015, 
and (3) Upcoming Steps in the Fiscal Year 2014/2015 
Budget Process. 

 
 
 

ATTACHMENTS 
 
                                Pages 

  
 
 

1. Cultural Affairs Programs Budgets (Appropriations)   1 
For FY 2011-12; FY 2012-13; FY 2013-14 

2.  Chapter 15.05 of the CCMC (Historic Preservation Program) 2-10 
3.  Sections 15.06.100 – 15.06.180 of the CCMC    11-25 

(Art in Public Places Program) 
4.  Culver City Community Cultural Plan     26-86 

                       
                 
       
    
      
    

 
 



1

ATTACHMENT 1



2

ATTACHMENT 2



3



4



5



6



7



8



9



10



ATTACHMENT 3



12



13



14



15



16



17



18



19



20



21



22



23



24



25



26

ATTACHMENT 4



27



28



29



30



31



32



33



34



35



36



37



38



39



40



41



42



43



44



45



46



47



48



49



50



51



52



53



54



55



56



57



58



59



60



61



62



63



64



65



66



67



68



69



70



71



72



73



74



75



76



77



78



79



80



81



82



83



84



85



86



 City of Culver City, California  
 Agenda Item Report 
  
  
  

  

 

 
 
RECOMMENDATION: 
 
Staff recommends that the Cultural Affairs Commission (CAC) receive reports 
from the Commission’s four Ad Hoc Subcommittees; and (if desired) discuss the 
reports from the Subcommittees, approve Subcommittee recommendations 
and/or provide direction to the Subcommittees. 
 
 
BACKGROUND/DISCUSSION:   
 
Each Subcommittee will have the opportunity to provide an oral report (in some 
cases as a supplement to the Summary of Meeting(s) provided) to the 
Commission. Depending on the subject matter and particular circumstances, 
items from the Subcommittees that require action by the full Commission may 
need to be placed on a future meeting agenda for action.  The Assistant City 
Manager will be prepared to advise the Commission on this subject. 
 
2014 Repurposing of Cultural Affairs (Post-RDA) Subcommittee – Summary 
of Meeting 
 
This subcommittee has provided the attached Summary of Meeting and Report. 
 

 

Meeting Date:   01/14/14 Item Number: A-2 
CULTURAL AFFAIRS COMMISSION AGENDA ITEM:   (1) Reports from the 
Commissions Four Ad-Hoc Subcommittees: 2014 Culver City Performing Arts 
Grant Program Subcommittee, 2014 Community Cultural Plan Subcommittee, 2014 
Historic Preservation Ordinance Update Subcommittee and 2014 Repurposing of 
Cultural Affairs (Post-RDA) Subcommittee; and (2) Discussion of the Reports from 
These Subcommittees and Potential Approval of Subcommittee Recommendations 
and/or Provide Direction to the Subcommittees.   
 
Contact Person/Dept.: Martin R. Cole, 
Assistant City Manager 
 

Phone Number:  (310) 253-6000 
 

Fiscal Impact:  Yes   [X] No   [] General Fund:   Yes    []             No   [] 
Public Hearing:  []        Action Item:  [X]    Attachments:  [X]   
Public Notification:  Meetings and Agendas – Cultural Affairs Commission (01/09/14) 
 
 Assistant City Manager Approval: 

Martin R. Cole (01/09/14) 
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The subcommittee requests the following actions from the Board: 
 

1. Recommend the City Council establish from the General Fund a City Arts, 
Culture, and the Creative Economy department with at least two full-time 
staff to begin operating in FY 2014-2015; and, 
 

2. Recommend the City Council allocate funds from the Cultural Trust Fund 
to conduct a study to establish baseline knowledge of the arts and culture 
in Culver City and point to areas of economic opportunity. 

 
Staff Comments:  In discussing this Subcommittee Report and taking any action 
the Commission may deem necessary, the Commission would be exercising its 
role as a Policy Advisory Body to the City Council.  While staff will attempt to 
respond to any questions posed by the Commission, since this is a matter of 
policy, staff’s input at this time will be limited. 
 
2014 Community Cultural Plan Subcommittee 
 
This subcommittee has provided the attached Summary of Meeting for their 
meetings of November 28 and December 29, 2013. 
 
The Subcommittee is requesting direction from the full Commission on the 
following items: 
 

1.  Consideration to seek formal partnership with the Centennial Planning Ad-
hoc Committee to coordinate efforts and resources. 
 
2.  Consideration of a social/cultural component as a pre-commission meeting 
component. 
 
3.  Consideration to plan a public workshop with regard to the Cultural Plan 
review and update, either in conjunction with the Centennial Ad-hoc 
committee or separately. 
 
4.  Consideration to request PR and outreach support from the Foundation 
Board for the monthly meetings and cultural planning process. 

 
Staff Comments:  For both the Subcommittee’s and Commission’s information, 
the efforts related to the celebration of the City’s centennial have not yet been 
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fully completed.  The Commission may wish to postpone comment on this 
subject until the plans for the City’s centennial celebration have become more 
clear.  With respect to incorporating a social/cultural component as a pre-
commission meeting component, there are insufficient staff resources currently 
available to allocate to coordinate this effort.  With respect to the Cultural Plan 
Review, as part of Item A-1 on this evening’s agenda, because of other higher 
priority items and insufficient staff resources available to allocate to this effort, 
staff has recommended not moving forward with a full-scale review of the 
Community Cultural Plan at this time.   
 
Those subcommittees that have not submitted a Summary of Meeting may not 
be prepared to provide an update to the full Commission.  If that is the case, 
those subcommittees need not feel obligated to provide such update at this time. 
 
 
FISCAL ANALYSIS: 
 
Discussion of the Subcommittees’ reports will not, by itself, create a fiscal impact.  
The fiscal impact of various proposals will depend on the ultimate decision of the 
Commission and the City Council. 
 
 
ATTACHMENTS: 
 
1. Summary of Meeting and Report – 2014 Repurposing of Cultural Affairs 

(Post-RDA) Subcommittee 
 
2.  Summary of Meeting – 2014 Community Cultural Plan Update Subcommittee 
 
 
MOTION: 
 
That the Cultural Affairs Commission: 
 

1. Receive and discuss reports from the Ad Hoc Subcommittees, and, 
 

2. (If desired) Approve Subcommittee recommendations (or, if 
determined by the Assistant City Manager, provide direction to place 
certain items on a future agenda for consideration) and/or provide 
direction to the Subcommittees. 
 



 
 
 
 
 
MEETING DATE:  January 14, 2014 
 
AGENDA ITEM: 1) Reports from the Commissions Four Ad-Hoc 

Subcommittees: 2014 Culver City Performing Arts Grant 
Program Subcommittee, 2014 Community Cultural Plan 
Subcommittee, 2014 Historic Preservation Ordinance Update 
Subcommittee and 2014 Repurposing of Cultural Affairs (Post-
RDA) Subcommittee; and (2) Discussion of the Reports from 
These Subcommittees and Potential Approval of 
Subcommittee Recommendations and/or Provide Direction to 
the Subcommittees. 

 
 
 

ATTACHMENTS 
 
                       Pages 

  
 
1. Summary of Meeting and Report – 2014       1-13 

Repurposing of Cultural Affairs (Post-RDA) Subcommittee 
 
2. Summary of Meeting – 2014 Community Cultural      14-16 

Plan Update Subcommittee 
                       

                 
       
    
      
    

 
 



City of Culver City 
Cultural Affairs Commission 

Ad-Hoc Subcommittee Summary of Meeting 
 
Please note:  This document may become part of a staff report to the full 
Commission and/or the City Council.  To comply with the Brown Act, Ad-Hoc 
Subcommittees must refrain from discussing items outside of their subject 
matter jurisdiction.  Also, discussion of the contents of an Ad-Hoc Subcommittee 
meeting with other Commission Members shall occur only during a duly noticed 
and public meeting of the full Commission. 
 
Name of Ad-Hoc Subcommittee: 
Ad-Hoc Exploratory Subcommittee to re-
purpose Cultural Affairs post-
redevelopment. 
 

Date of Meeting: 9/6/13 6-8PM; 10/1/13 
5-6:30PM; Email correspondence 10/15-
12/17/13. 
 

Members of Subcommittee in Attendance: 
Susan Anderson and Marla Koosed 
 
Location/Start Time/End Time: 
Tender Greens Restaurant 9/6/13 6-8PM; Tender Greens Restaurant 10/1/13 5-
6:30PM; Email correspondence 10/15-12/17/13 as committee member on family leave 
during this time. 
 
Topics Discussed (This can be as detailed as desired, but at a minimum should 
include the subjects and a summary of the important points discussed.  If 
additional space is needed, please use a separate sheet.  Also, if the Commission 
has provided direction to the Subcommittee on any topics discussed, please note 
such direction): 
 
Structure, deadlines and timeline for the first draft. Gathering and sharing resources for 
the report, how much research, what to utilize, sharing responsibilities to produce a first 
draft. Reviewed first draft. Adding more research including interviews conducted 
between sub-committee member and City stakeholders, etc. Reviewing second draft 
with all research incorporated. Adding finishing touches to the document for ease of 
assimilating information. Discussed strategy of how and when to deliver the document, 
first to the Commission for review in January and onto the City Council in February 
2014. Ongoing strategy to shepherd the document through the city process with the City 
Council and the City Manager, hopefully adopting the recommendations to be 
incorporated into the 2014/2015 budget.   
 
 
 
 
 

1

ATTACHMENT 1



 
 
Results/Conclusions (Report any consensus reached by the Subcommittee): 
 
An 11-page report entitled: The Arts and the Creative Economy: Recommendations to 
the Culver City Mayor and City Council from the Cultural Affairs Commission will be 
submitted to the Commission for review at the January 2014 meeting.  
 
After review and discussion, a vote will be taken to send the report onward to the City 
Council and City Manager with the request that the report be an agenda item in early 
February 2014, as part of the new budget process. The report can be introduced and 
discussed at that time by the City Council and the City Manager to get initial direction on 
incorporating the reports recommendations for the 2014/2015 FY budget.  
 
 
 
 
Fiscal Impact/Resources (Are there any financial, staff, or Commission Member 
resources needed to accomplish the recommended action?  If so, please estimate 
such resources here): 
 
 
 
 
 
 
Attachments (Please provide any attachments you’d like to share with the 
Commission pertinent to the items discussed at this Subcommittee meeting): 
 
The Arts and the Creative Economy: Recommendations to the Culver City Mayor and 
City Council from the Cultural Affairs Commission report (see attached). 
 
 
 
Ad-Hoc Subcommittee Recommendation to the Full Commission (If the 
Subcommittee is prepared to make a recommendation to the Full Commission, 
please summarize such recommendation.  If a progress report – without a 
recommendation – please state PROGRESS REPORT): 
That the commission vote to endorse the recommendations of the report; that the 
commission formally request that the report be introduced to the City Manager and City 
Council as an agenda item in early February 2014 so that it may be discussed by the 
City Council and City Manager to get initial direction on incorporating the reports 
recommendations for the 2014/2015 FY budget. 
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  2014	
  
	
  
	
  
	
  
Introduction	
  

From	
  its	
  incorporation	
  in	
  1917,	
  Culver	
  City	
  was	
  founded	
  on	
  the	
  basis	
  of	
  what	
  we	
  now	
  call	
  the	
  
creative	
  economy.	
  Over	
  90	
  years	
  ago	
  Harry	
  Culver	
  lured	
  3	
  studios	
  from	
  the	
  beaches	
  of	
  Pacific	
  
Palisades	
  and	
  the	
  inland	
  core	
  of	
  Los	
  Angeles	
  to	
  Culver	
  City	
  to	
  serve	
  as	
  the	
  economic	
  engine	
  to	
  
support	
  the	
  City	
  he	
  envisioned	
  -­‐	
  Culver	
  City,	
  the	
  Heart	
  of	
  Screenland.	
  	
  

In	
  the	
  21st	
  century,	
  Harry	
  Culver’s	
  vision	
  –	
  that	
  “All	
  roads	
  lead	
  to	
  Culver	
  City”	
  –	
  is	
  more	
  relevant	
  
as	
  Culver	
  City	
  distinguishes	
  itself	
  as	
  a	
  home	
  for	
  diverse	
  residents	
  and	
  as	
  an	
  important	
  site	
  for	
  
arts	
  and	
  cultural	
  organizations	
  of	
  all	
  kinds.	
  

Officially,	
  the	
  purpose	
  of	
  the	
  Cultural	
  Affairs	
  Commission	
  is	
  to	
  act	
  in	
  an	
  advisory	
  capacity	
  to	
  the	
  
City	
  Council	
  on	
  matters	
  pertaining	
  to	
  the	
  enrichment	
  of	
  the	
  community	
  through	
  visual	
  arts,	
  
performing	
  arts,	
  literary	
  arts,	
  arts	
  education,	
  historic	
  preservation	
  and	
  cultural	
  issues;	
  to	
  serve	
  
as	
  an	
  advocate	
  for	
  cultural	
  activities	
  and	
  programs	
  within	
  the	
  City;	
  to	
  implement	
  the	
  Art	
  in	
  
Public	
  Places	
  Program	
  and	
  to	
  encourage	
  the	
  integration	
  of	
  cultural	
  affairs	
  into	
  the	
  social	
  and	
  
economic	
  fabric	
  of	
  the	
  City	
  to	
  improve	
  the	
  quality	
  of	
  life	
  for	
  City	
  residents.	
  	
  

This	
  report	
  represents	
  the	
  Commission’s	
  strong	
  urging	
  to	
  restore	
  and	
  expand	
  Culver	
  City’s	
  
cultural	
  infrastructure	
  in	
  order	
  to	
  carry	
  out	
  routine	
  operations	
  and	
  meet	
  our	
  legal	
  obligations	
  as	
  
we	
  prepare	
  to	
  strategically	
  build	
  on	
  increasing	
  opportunities	
  provided	
  by	
  the	
  arts	
  in	
  the	
  creative	
  
economy.	
  

The	
  Creative	
  Economy	
  

Employment	
  –	
  In	
  2009	
  in	
  Los	
  Angeles	
  County,	
  304,000	
  people	
  worked	
  directly	
  in	
  creative	
  
industries	
  including	
  entertainment,	
  fashion,	
  visual	
  and	
  performing	
  arts	
  and	
  furniture/home	
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furnishings,	
  architecture	
  and	
  interior	
  design,	
  art	
  galleries,	
  communication	
  arts,	
  digital	
  media,	
  
product/Industrial	
  design	
  and	
  toys.	
  Jobs	
  in	
  the	
  creative	
  industries	
  have	
  a	
  high-­‐multiplier	
  effect.	
  	
  
Through	
  purchases	
  from	
  suppliers	
  and	
  vendors,	
  and	
  workers’	
  wages	
  spent	
  on	
  consumer	
  goods	
  
and	
  services,	
  each	
  direct	
  job	
  in	
  creative	
  industries	
  supports	
  1.5	
  indirect	
  jobs.	
  	
  
	
   (Source:	
  	
  2010	
  Otis	
  Report	
  on	
  the	
  Creative	
  Economy	
  of	
  the	
  Los	
  Angeles	
  Region,	
  page	
  6)	
  

Tax	
  Effects	
  –	
  In	
  Los	
  Angeles	
  County,	
  state/local	
  personal	
  income	
  and	
  sales	
  taxes	
  generated	
  
directly	
  and	
  indirectly	
  by	
  creative	
  industries	
  were	
  more	
  than	
  $4.3	
  billion	
  in	
  2009.	
  	
  

(Source:	
  Otis	
  Report,	
  page	
  8).	
  

Nonprofit	
  Establishments	
  –	
  Museums,	
  theater	
  companies,	
  nonprofit	
  visual	
  and	
  fine	
  arts	
  
schools	
  in	
  Los	
  Angeles	
  County	
  together	
  employ	
  between	
  7,300	
  and	
  11,500	
  workers.	
  In	
  2007,	
  
museums	
  took	
  in	
  nearly	
  a	
  half	
  billion	
  dollars	
  in	
  revenue,	
  theater	
  companies	
  garnered	
  $255.8	
  
million	
  (includes	
  Orange	
  County)	
  and	
  visual	
  and	
  fine	
  arts	
  schools	
  received	
  $76.8	
  million.	
  	
  
	
   (Source:	
  Otis	
  Report,	
  p.	
  15)	
  

Artists	
  –	
  Los	
  Angeles	
  County	
  is	
  home	
  to	
  more	
  working	
  artists	
  than	
  any	
  other	
  metropolitan	
  area	
  
in	
  the	
  country,	
  including	
  New	
  York.	
  Eighty	
  thousand	
  Los	
  Angeles	
  County	
  residents	
  pursued	
  work	
  
in	
  music,	
  writing,	
  visual	
  art,	
  acting,	
  producing	
  and	
  directing	
  as	
  their	
  primary	
  occupation	
  in	
  2000.	
  
Adding	
  designers,	
  architects,	
  announcers	
  and	
  other	
  entertainers,	
  this	
  employment	
  surpasses	
  
140,000.	
  From	
  1990	
  to	
  2000,	
  the	
  ranks	
  of	
  Los	
  Angeles	
  County-­‐based	
  artists	
  grew	
  at	
  twice	
  the	
  
national	
  rate.	
  

(Source:	
  Los	
  Angeles:	
  America’s	
  Artist	
  Super	
  (Region),	
  Ann	
  Markusen,	
  Markusen	
  Economic	
  Research	
  Services,	
  For	
  the	
  
Center	
  of	
  Cultural	
  Innovation,	
  September	
  2010,	
  pages	
  6	
  –	
  19).	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  

For	
  the	
  first	
  time	
  ever,	
  the	
  U.S.	
  Bureau	
  of	
  Economic	
  Analysis	
  (BEA),	
  the	
  federal	
  agency	
  charged	
  
with	
  calculating	
  our	
  gross	
  domestic	
  product,	
  has	
  released	
  official	
  data	
  measuring	
  the	
  impact	
  of	
  
the	
  arts	
  and	
  culture	
  sector	
  on	
  our	
  nation’s	
  economy.	
  The	
  BEA’s	
  report,	
  finds	
  that	
  the	
  arts	
  and	
  
cultural	
  industries	
  account	
  for	
  $504	
  billion,	
  with	
  3.2%	
  of	
  our	
  total	
  gross	
  domestic	
  product	
  (GDP)	
  
flowing	
  from	
  our	
  arts	
  and	
  culture	
  sector.	
  The	
  data	
  also	
  notes	
  that	
  the	
  arts	
  have	
  been	
  hard	
  hit	
  by	
  
the	
  recession	
  and	
  accounted	
  for	
  3.5%	
  to	
  3.7%	
  of	
  GDP	
  in	
  the	
  years	
  1998	
  to	
  2006.	
  “That’s	
  a	
  huge	
  
and	
  under-­‐appreciated	
  impact,”	
  said	
  Robin	
  Bronk,	
  CEO	
  of	
  the	
  Creative	
  Coalition.	
  “The	
  arts	
  are	
  
an	
  essential	
  component	
  of	
  a	
  healthy	
  American	
  economy.	
  From	
  film	
  and	
  television	
  crews	
  to	
  
designers	
  to	
  tourist	
  spending	
  related	
  to	
  museums	
  and	
  arts	
  festivals,	
  the	
  arts	
  are	
  creating	
  
good	
  jobs	
  and	
  powering	
  local	
  economies	
  around	
  the	
  country.	
  Today’s	
  report	
  finds	
  that	
  more	
  
than	
  two	
  million	
  Americans	
  work	
  in	
  our	
  creative	
  industries.”	
  Despite	
  the	
  fact	
  that	
  the	
  arts	
  
account	
  for	
  3.2%	
  of	
  our	
  GDP,	
  federal	
  investment	
  in	
  the	
  sector	
  accounts	
  for	
  only	
  .004%	
  of	
  our	
  
federal	
  budget.	
  Earlier	
  this	
  year,	
  the	
  U.S.	
  House	
  of	
  Representatives’	
  Appropriations	
  Committee	
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voted	
  to	
  cut	
  arts	
  funding	
  by	
  an	
  additional	
  49%.	
  “This	
  should	
  be	
  a	
  wake-­‐up	
  call	
  to	
  Washington”,	
  
said	
  The	
  Creative	
  Coalition’s	
  Bronk.	
  “Our	
  federal	
  investment	
  in	
  the	
  arts	
  is	
  not	
  in	
  line	
  with	
  
today’s	
  numbers.	
  With	
  so	
  many	
  jobs	
  at	
  stake,	
  we	
  should	
  be	
  investing	
  more,	
  not	
  less,	
  in	
  our	
  
arts	
  and	
  culture	
  sector.”	
  

(Source:	
  The	
  Arts	
  are	
  Vital	
  to	
  US	
  Economy,	
  Newly	
  Released	
  Federal	
  Data	
  Show	
  Arts	
  Account	
  for	
  3.2%	
  of	
  Gross	
  
Domestic	
  Product,	
  Washington	
  DC,	
  December	
  6,	
  2013.)	
  

Business	
  and	
  the	
  Arts	
  

In	
  a	
  survey	
  of	
  businesses	
  across	
  the	
  country,	
  those	
  who	
  already	
  contribute	
  to	
  the	
  arts	
  cite	
  the	
  
benefits	
  of	
  their	
  involvement	
  in	
  the	
  arts	
  (partial	
  list):	
  

• 62%	
  say	
  the	
  arts	
  contribute	
  to	
  the	
  economy	
  and	
  quality	
  of	
  life	
  in	
  the	
  community	
  
• 44%	
  say	
  the	
  arts	
  can	
  stimulate	
  creative	
  thinking	
  and	
  problem	
  solving	
  
• 39%	
  say	
  the	
  arts	
  offer	
  networking	
  opportunities	
  and	
  the	
  potential	
  to	
  develop	
  new	
  

businesses	
  and	
  build	
  market	
  share	
  
(Source:	
  Business	
  Committee	
  for	
  the	
  Arts	
  National	
  Survey	
  of	
  Business	
  Support	
  for	
  the	
  Arts,	
  2013,	
  p.	
  23)	
  

As	
  the	
  nation	
  experienced	
  an	
  upswing	
  in	
  the	
  economy,	
  the	
  same	
  report	
  shows	
  that	
  from	
  2009	
  –	
  
2012,	
  41%	
  of	
  all	
  businesses	
  contributed	
  to	
  the	
  arts.	
  	
  While	
  smaller	
  businesses	
  continue	
  to	
  be	
  
highly	
  focused	
  on	
  philanthropy	
  in	
  their	
  local	
  markets,	
  the	
  largest	
  businesses	
  have	
  led	
  the	
  arts	
  
giving	
  resurgence,	
  with	
  a	
  median	
  gift	
  size	
  that	
  surpasses	
  even	
  the	
  pre	
  economy	
  downturn	
  year	
  
of	
  2006	
  (page	
  5).	
  	
  Over	
  the	
  same	
  period,	
  the	
  percentage	
  of	
  businesses	
  that	
  rated	
  “supporting	
  
the	
  arts”	
  as	
  a	
  “top	
  priority”	
  increased	
  from	
  2%	
  in	
  2009	
  to	
  10%	
  in	
  2012,	
  an	
  increase	
  of	
  500	
  
percent	
  (page	
  9).	
  This	
  is	
  a	
  very	
  promising	
  trend,	
  demonstrating	
  that	
  businesses	
  of	
  all	
  sizes	
  are	
  
actively	
  investing	
  in	
  the	
  arts,	
  and	
  the	
  amount	
  of	
  the	
  support	
  is	
  increasing.	
  

“People	
  have	
  to	
  understand	
  how	
  important	
  and	
  significant	
  an	
  asset	
  the	
  creative	
  community	
  is	
  
in	
  Los	
  Angeles	
  and	
  how	
  it	
  would	
  harm	
  the	
  city	
  if	
  the	
  creative	
  community	
  left.	
  New	
  York	
  really	
  
gives	
  support	
  to	
  its	
  arts	
  organizations.	
  Mayor	
  Bloomberg	
  understands	
  the	
  importance	
  of	
  the	
  
creative	
  community	
  to	
  the	
  economy,	
  the	
  quality	
  of	
  life.	
  The	
  arts	
  are	
  one	
  of	
  the	
  two	
  or	
  three	
  
most	
  significant	
  engines	
  that	
  keep	
  New	
  York	
  vibrant	
  and	
  its	
  economy	
  going,	
  and	
  that	
  should	
  
be	
  the	
  same	
  in	
  LA.”	
  

(Source:	
  LA	
  Times	
  July	
  10.	
  2013,	
  Patt	
  Morrison	
  interview	
  with	
  Joel	
  Wachs,	
  President	
  of	
  the	
  Andy	
  Warhol	
  Foundation	
  
for	
  the	
  Visual	
  Arts	
  and	
  former	
  member	
  of	
  the	
  Los	
  Angeles	
  City	
  Council)	
  

“I	
  think	
  it	
  can	
  be	
  good	
  for	
  business	
  –	
  it’s	
  a	
  way	
  to	
  create	
  long	
  term	
  partnerships	
  with	
  
businesses	
  like	
  creating	
  the	
  arts	
  district	
  as	
  an	
  example.”	
  

(Source:	
  Phone	
  interview	
  on	
  October	
  24,	
  2013	
  between	
  Marla	
  Koosed	
  and	
  Mike	
  Hamill,	
  President	
  of	
  the	
  Culver	
  City	
  
Chamber	
  of	
  Commerce,	
  when	
  asked	
  why	
  arts	
  and	
  culture	
  are	
  good	
  for	
  business.)	
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“Arts	
  and	
  Culture	
  build	
  a	
  stronger	
  fabric	
  to	
  do	
  business	
  in	
  –	
  they	
  create	
  an	
  authentic,	
  genuine,	
  
comfortable	
  and	
  sincere	
  place	
  to	
  be	
  	
  -­‐	
  Culver	
  City	
  without	
  culture	
  would	
  be	
  boring	
  and	
  
homogenized,	
  just	
  like	
  every	
  other	
  city	
  or	
  community	
  –	
  it	
  results	
  in	
  positive	
  branding	
  for	
  my	
  
business	
  and	
  shows	
  that	
  we	
  are	
  a	
  part	
  of	
  the	
  community.”	
  

(Source:	
  Interview	
  on	
  October	
  23,	
  2013	
  between	
  Marla	
  Koosed	
  and	
  Wally	
  Marks,	
  owner	
  of	
  Helms	
  Building	
  Complex,	
  
when	
  asked	
  why	
  the	
  arts	
  and	
  culture	
  matter	
  for	
  his	
  business	
  and	
  business	
  in	
  general.)	
  

Tourism	
  and	
  the	
  Arts	
  

Cultural	
  tourists	
  are	
  defined	
  as	
  visitors	
  who	
  in	
  the	
  past	
  year	
  participated	
  in	
  one	
  or	
  more	
  of	
  the	
  
following	
  as	
  a	
  primary	
  activity	
  or	
  motivation	
  for	
  travel:	
  

• Historic	
  sites	
  
• Museums	
  and/or	
  art	
  galleries	
  
• Old	
  homes	
  and/or	
  mansions	
  
• Gardens	
  
• Symphony	
  and/or	
  opera	
  
• Theater	
  
• Musical	
  
• Jazz	
  concert	
  

(Source:	
  Arts+Culture	
  LA	
  Tourism	
  Travel	
  Study,	
  2005,	
  page	
  5)	
  

Cultural	
  tourists	
  visit	
  more	
  often,	
  stay	
  longer,	
  spend	
  more,	
  and	
  are	
  four	
  times	
  more	
  likely	
  to	
  
attend	
  a	
  concert,	
  live	
  performance,	
  visit	
  a	
  museum,	
  and	
  attend	
  a	
  cultural	
  event.	
  	
  
	
   (Source:	
  LA’s	
  Cultural	
  Visitor:	
  Domestic	
  Travel,	
  L.A.	
  Inc.)	
  

“In	
  a	
  town	
  teeming	
  with	
  often	
  empty	
  desert	
  motels,	
  it	
  was	
  nearly	
  impossible	
  to	
  find	
  an	
  
available	
  room	
  the	
  night	
  before	
  Aitken’s	
  ‘happening’.	
  Could	
  Aitken	
  be	
  to	
  Barstow	
  what	
  the	
  
artist	
  Donald	
  Judd	
  was	
  to	
  Marfa,	
  Texas	
  when	
  he	
  transformed	
  it	
  into	
  an	
  art	
  hub	
  in	
  the	
  70’s	
  and	
  
80’s?	
  It	
  did	
  a	
  lot	
  for	
  the	
  city,”	
  said	
  Dianna	
  Ross,	
  Executive	
  Director	
  of	
  the	
  Barstow	
  Chamber	
  of	
  
Commerce.	
  “It	
  brought	
  in	
  economic	
  spending	
  (with	
  people)	
  staying	
  at	
  our	
  hotels,	
  eating	
  in	
  our	
  
restaurants.	
  They	
  even	
  hired	
  some	
  of	
  the	
  local	
  businesses	
  to	
  help	
  out.	
  It	
  was	
  a	
  phenomenon.”	
  

(Source:	
  LA	
  Times	
  article	
  10/6/13,	
  Art	
  Section	
  by	
  Deborah	
  Vankin,	
  ‘Inspiration	
  at	
  the	
  end	
  of	
  the	
  Line’	
  an	
  article	
  about	
  
Doug	
  Aitken’s	
  station	
  to	
  station	
  train	
  tour	
  from	
  NY-­‐LA.)	
  

“The	
  Culver	
  Hotel	
  is	
  part	
  of	
  the	
  cultural	
  identity	
  of	
  Culver	
  City.	
  By	
  connecting	
  it’s	
  historic	
  
landmark	
  status,	
  with	
  Culver	
  City’s	
  architecture,	
  design	
  studios,	
  Hayden	
  Tract,	
  the	
  newly	
  
formed	
  Arts	
  District	
  and	
  Helms	
  Building	
  they	
  equal	
  a	
  sense	
  of	
  identity	
  that	
  when	
  woven	
  
together	
  create	
  the	
  marketing	
  message,	
  per	
  hotel	
  owner,	
  Maya	
  Mallick.	
  Cultural	
  Affairs	
  is	
  the	
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link	
  to	
  marketing	
  this	
  message.	
  We	
  absolutely	
  need	
  this	
  message	
  to	
  be	
  communicated	
  and	
  
the	
  fact	
  that	
  it	
  is	
  not	
  is	
  a	
  problem	
  –	
  resulting	
  in	
  a	
  lack	
  of	
  revenue	
  generation	
  –	
  they	
  go	
  hand	
  in	
  
hand.”	
  “It’s	
  the	
  lack	
  of	
  this	
  type	
  of	
  unified	
  marketing	
  –	
  one	
  message	
  -­‐	
  that	
  is	
  costing	
  Culver	
  
City	
  dollars,	
  opportunity	
  and	
  potential.”	
  “Cultural	
  Affairs	
  in	
  cooperation	
  with	
  the	
  DBA,	
  
Chamber,	
  film	
  studios,	
  theatres,	
  etc.	
  along	
  with	
  the	
  City’s	
  Development	
  Division	
  could	
  attract	
  
more	
  cultural	
  tourism	
  like	
  the	
  Los	
  Angeles	
  Antiques,	
  Art	
  &	
  Design	
  Show,	
  which	
  greatly	
  
benefited	
  the	
  hotel	
  and	
  local	
  restaurants.”	
  

(Source:	
  Phone	
  interview	
  on	
  October	
  21,	
  2013	
  between	
  Marla	
  Koosed	
  and	
  Seth	
  Horowitz,	
  General	
  Manager	
  of	
  the	
  
Culver	
  Hotel,	
  when	
  asked	
  why	
  the	
  arts	
  and	
  culture	
  are	
  good	
  for	
  your	
  business.)	
  

“When	
  producing	
  cultural	
  work	
  programs	
  it	
  attracts	
  an	
  audience	
  which	
  has	
  a	
  measurable	
  
impact	
  -­‐	
  resulting	
  in	
  an	
  uptick	
  in	
  the	
  business	
  community.	
  It	
  strengthens	
  the	
  city	
  brand	
  and	
  
positions	
  Culver	
  City	
  as	
  a	
  more	
  vibrant,	
  culturally	
  engaged	
  place	
  attracting	
  that	
  consumer.	
  
Each	
  program	
  adds	
  to	
  showing	
  the	
  community	
  its	
  priorities	
  –	
  it	
  brings	
  the	
  cultural	
  consumer,	
  
which	
  is	
  who	
  we	
  want.	
  The	
  perception	
  of	
  cultural	
  activities	
  seen	
  over	
  time	
  is	
  what	
  leads	
  to	
  
dollars	
  spent.”	
  

“The	
  creation	
  of	
  the	
  Arts	
  district	
  equals	
  a	
  creative	
  destination	
  which	
  equals	
  a	
  higher	
  level	
  of	
  
business	
  and	
  quality	
  of	
  business.”	
  

“The	
  absence	
  of	
  cultural	
  programming	
  dilutes	
  the	
  brand	
  and	
  perception	
  and	
  directs	
  others	
  to	
  
other	
  cities	
  –	
  LA	
  is	
  highly	
  competitive	
  and	
  we	
  can’t	
  afford	
  to	
  do	
  this	
  –	
  cultural	
  programming	
  
with	
  no	
  infrastructure	
  limits	
  ability.	
  Skilled	
  individuals	
  are	
  needed	
  to	
  enrich	
  and	
  curate	
  
cultural	
  programming	
  –	
  cultural	
  programming	
  creates	
  a	
  tremendous	
  amount	
  of	
  jobs	
  within	
  
Culver	
  city	
  when	
  they	
  come	
  to	
  work,	
  eat	
  and	
  play,	
  becoming	
  the	
  Cultural	
  Consumers	
  who	
  pay	
  
(Culver	
  City)	
  taxes.”	
  

	
  (Source:	
  Interview	
  on	
  October	
  24,	
  2013	
  between	
  Eric	
  Sims,	
  President	
  of	
  the	
  DBA,	
  Sylvia	
  Bianchi,	
  Executive	
  Director	
  of	
  
the	
  DBA	
  and	
  Marla	
  Koosed.	
  Mr.	
  Sims	
  and	
  Ms.	
  Bianchi	
  were	
  asked	
  why	
  arts	
  and	
  culture	
  matter	
  for	
  the	
  DBA	
  or	
  does	
  it?)	
  

“After	
  moving	
  from	
  17	
  years	
  in	
  Santa	
  Monica	
  at	
  the	
  Barker	
  Hanger	
  to	
  the	
  3Labs	
  venue	
  in	
  
Culver	
  City’s	
  Hayden	
  Tract,	
  the	
  results	
  were	
  beyond	
  our	
  expectations.	
  The	
  opening	
  night	
  
benefit	
  for	
  LACMA	
  garnered	
  800	
  people	
  –	
  3Labs	
  received	
  rave	
  reviews	
  –	
  a	
  risk	
  well	
  taken	
  –	
  
attendee	
  numbers	
  held	
  the	
  same	
  as	
  Barker	
  Hanger	
  in	
  2012	
  over	
  the	
  4-­‐day	
  period	
  –	
  not	
  about	
  
big	
  numbers	
  –	
  about	
  quality	
  of	
  attendees	
  –	
  educational	
  programming	
  was	
  overflowing	
  –	
  
drew	
  the	
  right	
  demographic	
  –	
  3	
  major	
  sponsors	
  all	
  pleased	
  and	
  confirmed	
  for	
  participation	
  
next	
  year	
  –	
  worked	
  with	
  the	
  Chamber	
  and	
  Arts	
  District	
  for	
  marketing	
  opportunities	
  –	
  
exhibitors	
  spent	
  after	
  hours	
  in	
  Culver	
  City	
  for	
  meals	
  –	
  staying	
  at	
  local	
  hotels	
  –	
  dealers	
  had	
  
sales	
  with	
  all	
  sales	
  tax	
  staying	
  in	
  Culver	
  City	
  –	
  overall	
  positive	
  feedback	
  from	
  dealers	
  and	
  
attendees.”	
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Art	
  &	
  Antiques	
  Show	
  press	
  results:	
  8	
  publications	
  in	
  print	
  showing	
  articles	
  about	
  the	
  show	
  from	
  
September-­‐October	
  with	
  a	
  total	
  circulation	
  of	
  419,430	
  –	
  52	
  on-­‐line	
  publications	
  showing	
  
articles	
  or	
  a	
  mention	
  about	
  the	
  show	
  from	
  June-­‐October	
  with	
  a	
  total	
  circulation	
  of	
  7,536,297.	
  

(Source:	
  Phone	
  Interview	
  on	
  October	
  28,	
  2013	
  between	
  Rosemary	
  Krieger,	
  Owner	
  of	
  Dolphin	
  Fairs	
  and	
  Gordon	
  
Merkle,	
  Media	
  Director	
  for	
  Dolphin	
  Fairs,	
  principles	
  of	
  the	
  Art	
  &	
  Antique	
  Show	
  October	
  2013	
  at	
  3Labs	
  in	
  Culver	
  City.)	
  	
  

“Indie	
  Cade	
  in	
  Culver	
  City	
  since	
  2008	
  continues	
  to	
  be	
  a	
  positive	
  venue	
  –	
  we	
  have	
  grown	
  and	
  
now	
  have	
  an	
  Indie	
  Cade	
  east	
  in	
  NY	
  –	
  our	
  earnings	
  and	
  attendee	
  demographics	
  remain	
  
consistent	
  –	
  of	
  6000	
  attendees	
  1500-­‐1700	
  are	
  international,	
  the	
  balance	
  from	
  NY,	
  California	
  
and	
  Southern	
  California-­‐	
  about	
  500	
  people	
  at	
  the	
  conference	
  with	
  average	
  age	
  of	
  36	
  and	
  
earnings	
  over	
  $100,000/year	
  –	
  all	
  events	
  take	
  place	
  in	
  downtown	
  Culver	
  City	
  garnering	
  press	
  
for	
  the	
  city	
  –	
  Articles	
  in	
  the	
  NY	
  Times;	
  Artsbeat	
  blog,	
  NPR	
  coverage;	
  LA	
  Times;	
  KCET;	
  LA	
  
Weekly	
  and	
  video	
  coverage	
  from	
  3	
  major	
  Game	
  Publications.	
  Wide-­‐ranging	
  attendance	
  
including	
  representation	
  from	
  the	
  National	
  Endowment	
  of	
  the	
  Arts	
  discussing	
  grant	
  
opportunities	
  to	
  NASA	
  folks	
  hosting	
  the	
  reception	
  –	
  another	
  positive	
  year	
  for	
  us.”	
  

(Source:	
  Phone	
  Interview	
  on	
  October	
  22,	
  2013	
  between	
  Marla	
  Koosed	
  and	
  Stephanie	
  Barish,	
  CEO	
  of	
  Indie	
  Cade.)	
  

Education	
  and	
  the	
  Arts	
  

	
  “Our	
  analysis	
  found	
  substantial	
  and	
  significant	
  differences	
  in	
  achievement	
  and	
  in	
  important	
  
attitudes	
  and	
  behaviors	
  between	
  youth	
  highly	
  involved	
  in	
  the	
  arts	
  on	
  the	
  one	
  hand,	
  and	
  those	
  
with	
  little	
  or	
  no	
  arts	
  engagement	
  on	
  the	
  other…	
  the	
  arts	
  do	
  matter-­‐	
  not	
  only	
  as	
  worthwhile	
  
experiences	
  in	
  their	
  own	
  right…but	
  also	
  as	
  instruments	
  of	
  cognitive	
  growth	
  and	
  development	
  
and	
  as	
  agents	
  of	
  motivation	
  for	
  school	
  success.”	
  

Studies	
  show	
  “consistently	
  more	
  favorable	
  outcomes	
  for	
  students	
  involved	
  in	
  the	
  arts	
  –	
  higher	
  
achievement,	
  staying	
  in	
  school,	
  and	
  better	
  attitudes	
  about	
  school	
  and	
  community.	
  We	
  also	
  
see	
  marked	
  differences	
  in	
  television	
  watching	
  habits,	
  where	
  arts	
  involved	
  youngsters	
  watch	
  
considerably	
  less.”	
  

(Source:	
  Champions	
  of	
  Change:	
  The	
  Impact	
  of	
  the	
  Arts	
  on	
  Learning,	
  Arts	
  Education	
  Project	
  and	
  The	
  President’s	
  
Committee	
  on	
  the	
  Arts	
  and	
  the	
  Humanities,	
  2000,	
  pages	
  17	
  –	
  18)	
  

“Art	
  Makes	
  You	
  Smart,	
  Museum	
  visits	
  increase	
  test	
  scores,	
  generate	
  social	
  responsibility	
  and	
  
increase	
  appreciation	
  of	
  the	
  arts	
  by	
  students	
  -­‐	
  we	
  can	
  conclude	
  that	
  visiting	
  an	
  art	
  museum	
  
exposes	
  students	
  to	
  a	
  diversity	
  of	
  ideas	
  that	
  challenge	
  them	
  with	
  different	
  perspectives	
  on	
  the	
  
human	
  condition.	
  Expanding	
  access	
  to	
  art,	
  whether	
  through	
  programs	
  in	
  schools	
  or	
  through	
  
visits	
  to	
  area	
  museums	
  and	
  galleries,	
  should	
  be	
  a	
  central	
  part	
  of	
  any	
  school’s	
  curriculum.”	
  

(Source:	
  NY	
  Times	
  Sunday	
  Review,	
  The	
  Opinion	
  Pages,	
  November	
  28,	
  2013,	
  Gray	
  Matter-­‐Art	
  Makes	
  You	
  Smart)	
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Culver	
  City	
  Arts	
  and	
  Culture	
  Infrastructure	
  

Culver	
  City	
  –	
  with	
  its	
  newly	
  created	
  arts	
  district,	
  highly-­‐rated	
  restaurants,	
  art	
  gallery	
  scene,	
  
respected	
  Kirk	
  Douglas	
  Theatre	
  and	
  The	
  Actors’	
  Gang,	
  museums,	
  including	
  the	
  The	
  Wende	
  
Museum,	
  Mayme	
  Clayton	
  Library	
  and	
  Museum,	
  the	
  newly	
  re-­‐located	
  Center	
  for	
  the	
  Study	
  of	
  
Political	
  Graphics,	
  the	
  Culver	
  City	
  adjacent	
  Center	
  for	
  Land	
  Use	
  Interpretation	
  and	
  the	
  Museum	
  
of	
  Jurassic	
  Technology,	
  and	
  the	
  Culver	
  City	
  Symphony	
  Orchestra,	
  not	
  to	
  mention	
  neighborhood	
  
and	
  grassroots	
  cultural	
  and	
  arts	
  activities,	
  film	
  and	
  TV	
  production	
  and	
  other	
  entertainment	
  
businesses,	
  along	
  with	
  acclaimed	
  public	
  sculpture,	
  a	
  growing	
  list	
  of	
  registered	
  landmarks	
  and	
  
historic	
  resources,	
  and	
  important	
  architecture	
  and	
  architectural	
  firms	
  –	
  is	
  in	
  an	
  extraordinary	
  
position	
  to	
  build	
  and	
  expand	
  its	
  reputation	
  and	
  function	
  as	
  a	
  major	
  destination	
  and	
  home	
  for	
  
creativity.	
  

Despite	
  the	
  promise	
  and	
  potential	
  in	
  the	
  overall	
  creative	
  economy,	
  Culver	
  City	
  lacks	
  basic	
  
infrastructure	
  to	
  take	
  advantage	
  of	
  opportunities	
  and	
  to	
  implement	
  policy	
  directions.	
  As	
  is	
  well	
  
known,	
  Culver	
  City	
  housed	
  its	
  cultural	
  affairs	
  activities	
  in	
  the	
  Culver	
  City	
  Redevelopment	
  
Agency.	
  After	
  the	
  State	
  of	
  California	
  eliminated	
  local	
  redevelopment	
  agencies	
  in	
  a	
  December,	
  
2011	
  court	
  ruling,	
  Culver	
  City	
  has	
  been	
  without	
  adequate	
  resources	
  for:	
  1)	
  carrying	
  out	
  its	
  
cultural	
  mission;	
  2)	
  supporting	
  the	
  work	
  of	
  the	
  Cultural	
  Affairs	
  Commission,	
  and;	
  3)	
  fulfilling	
  
legal	
  obligations	
  under	
  the	
  Public	
  Art/Historic	
  Preservation	
  ordinances.	
  

Taking	
  a	
  pro-­‐active	
  approach	
  towards	
  policy,	
  by	
  combining	
  the	
  Economic	
  and	
  Community	
  
development	
  departments	
  with	
  the	
  Art	
  in	
  Public	
  Places	
  Program	
  and	
  Historic	
  Preservation	
  -­‐
would	
  establish	
  a	
  foundation	
  for	
  Culver	
  City’s	
  Creative	
  Economy	
  to	
  thrive.	
  It	
  would	
  firmly	
  place	
  
us	
  above	
  our	
  sister	
  cities,	
  Santa	
  Monica,	
  West	
  Hollywood	
  and	
  Beverly	
  Hills.	
  Utilizing	
  the	
  Cultural	
  
Affairs	
  component	
  for	
  strategic	
  planning	
  not	
  only	
  is	
  smart	
  –	
  it	
  sends	
  a	
  signal	
  that	
  Culver	
  City	
  
truly	
  is	
  a	
  forward	
  thinking	
  City	
  in	
  which	
  to	
  do	
  business	
  in.	
  Combining	
  city	
  departments	
  allows	
  
the	
  city	
  to	
  accomplish	
  much	
  more	
  by	
  working	
  together,	
  economizing	
  limited	
  staff	
  resources,	
  
resulting	
  in	
  a	
  healthy	
  sustainable	
  Culver	
  City	
  for	
  its	
  citizens,	
  business	
  owners	
  and	
  visitors	
  well	
  
into	
  the	
  21st	
  century.	
  

Comparing	
  our	
  staff	
  levels	
  to	
  our	
  sister	
  cities	
  -­‐	
  Santa	
  Monica	
  Cultural	
  Affairs	
  is	
  staffed	
  as	
  
follows;	
  5	
  in	
  Cultural	
  Affairs,	
  2	
  for	
  the	
  Miles	
  Playhouse	
  and	
  7	
  for	
  the	
  Annenberg	
  Beach	
  House	
  a	
  
total	
  of	
  14	
  employees.	
  West	
  Hollywood	
  has	
  a	
  dedicated	
  staff	
  of	
  2	
  in	
  Cultural	
  Affairs.	
  Beverly	
  
Hills	
  provides	
  staff	
  under	
  their	
  Community	
  Development	
  Department.	
  These	
  cities	
  are	
  our	
  
neighbors	
  and	
  friendly	
  competition	
  for	
  the	
  same	
  economic	
  slice	
  of	
  pie.	
  We	
  have	
  sacrificed	
  our	
  
Cultural	
  commitment	
  and	
  Creative	
  Economy	
  reputation.	
  Harry	
  Culver	
  claimed	
  the	
  Creative	
  
Economy	
  for	
  his	
  city	
  90	
  years	
  before	
  Santa	
  Monica	
  and	
  others	
  started	
  borrowing	
  the	
  phrase	
  
and	
  strategy.	
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Until	
  Culver	
  City	
  establishes	
  basic	
  infrastructure	
  for	
  cultural	
  affairs,	
  the	
  city	
  will	
  be	
  
unable	
  to	
  strategically	
  position	
  itself	
  to	
  build	
  on	
  future	
  opportunities.	
  At	
  the	
  current	
  time,	
  we	
  
lack	
  even	
  a	
  snapshot	
  of	
  our	
  creative	
  economy.	
  There	
  is	
  no	
  data	
  source	
  that	
  gives	
  us	
  a	
  picture	
  of	
  
the	
  businesses,	
  nonprofits	
  and	
  individuals	
  that	
  contribute	
  to	
  this	
  sector.	
  We	
  are	
  unaware	
  of	
  the	
  
volume	
  of	
  cultural	
  facilities,	
  arts	
  education,	
  visual	
  arts	
  spaces,	
  performing	
  arts	
  activities,	
  
literary	
  endeavors	
  or	
  creative	
  enterprises.	
  Once	
  we	
  establish	
  a	
  basic	
  infrastructure,	
  we	
  can	
  
plan	
  systematically	
  to	
  increase	
  Culver	
  City’s	
  allure,	
  so	
  that	
  all	
  roads,	
  indeed,	
  lead	
  to	
  Culver	
  City.	
  

“Nobody	
  knows	
  how	
  things	
  are	
  going	
  to	
  play	
  out,	
  “	
  said	
  Danielle	
  Brazell,	
  executive	
  director	
  of	
  
Arts	
  for	
  L.A.	
  a	
  leading	
  nonprofit	
  advocacy	
  group.	
  “With	
  the	
  loss,	
  it’s	
  going	
  to	
  be	
  up	
  to	
  
municipal	
  leaders	
  to	
  have	
  the	
  insight	
  and	
  foresight	
  to	
  say	
  you	
  need	
  to	
  use	
  some	
  of	
  those	
  
resources	
  to	
  maintain	
  a	
  strong	
  cultural	
  ecology.”	
  Brazell	
  of	
  Arts	
  for	
  L.A.	
  envisions	
  taking	
  them	
  
back	
  to	
  her	
  girlhood	
  in	
  1970s	
  North	
  Hollywood	
  –	
  before	
  re-­‐development	
  carved	
  out	
  the	
  NoHo	
  
Arts	
  District	
  centered	
  on	
  Lankershim	
  Boulevard.	
  “The	
  area	
  was	
  a	
  no-­‐man’s	
  land	
  –	
  an	
  old	
  
vaudeville	
  movie	
  theater	
  that	
  you	
  didn’t	
  want	
  to	
  go	
  in	
  alone,	
  boarded	
  up	
  buildings	
  and	
  empty	
  
parking	
  lots,”	
  she	
  said.	
  “It’s	
  a	
  thriving	
  community	
  now,	
  and	
  the	
  El	
  Portal	
  Theatre	
  (renovation)	
  
was	
  critical	
  to	
  that.”	
  Her	
  core	
  message,	
  she	
  said,	
  will	
  be	
  that	
  “the	
  arts	
  need	
  to	
  be	
  funded	
  
because	
  of	
  what	
  they	
  do	
  for	
  livable	
  communities,	
  not	
  because	
  it’s	
  a	
  nice	
  thing.”	
  

(Source:	
  LA	
  Times	
  March	
  17,	
  2012	
  article	
  by	
  Mike	
  Boehm,	
  ‘What	
  now	
  for	
  Cultural	
  Arts?’)	
  

“At	
  the	
  NEA,	
  we	
  know	
  that	
  artists	
  are	
  placemakers.	
  When	
  you	
  bring	
  arts	
  organizations	
  and	
  
arts	
  workers	
  into	
  a	
  neighborhood,	
  the	
  place	
  changes	
  to	
  a	
  vibrant	
  and	
  sustainable	
  
community,”	
  said	
  Landesman.	
  “The	
  arts	
  complement	
  and	
  complete	
  other	
  sectors	
  of	
  the	
  
economy.”	
  

(Source:	
  At	
  the	
  Otis	
  Report	
  for	
  the	
  Creative	
  Economy	
  2010	
  presentation,	
  Rocco	
  Landesman,	
  head	
  of	
  the	
  NEA	
  spoke,	
  
this	
  is	
  a	
  quote	
  from	
  his	
  presentation)	
  	
  

“There	
  were	
  those	
  who	
  complained	
  about	
  Disney	
  Hall’s	
  final	
  price	
  tag.	
  But	
  most	
  Angelenos	
  
today	
  would	
  agree	
  that	
  Disney	
  Hall	
  is	
  priceless.	
  It	
  is	
  to	
  Los	
  Angeles	
  what	
  the	
  Eiffel	
  Tower	
  is	
  to	
  
Paris	
  and	
  the	
  Opera	
  House	
  is	
  to	
  Sydney.	
  And	
  Disney	
  Hall	
  isn’t	
  just	
  a	
  great	
  building.	
  Gehry’s	
  
magnificent	
  work	
  catalyzed	
  the	
  development	
  of	
  Grand	
  Avenue,	
  including	
  an	
  architecturally	
  
distinct	
  arts	
  high	
  school	
  by	
  Wolf	
  Prix,	
  the	
  beautiful	
  and	
  well-­‐programmed	
  Grand	
  Park	
  and,	
  by	
  
the	
  end	
  of	
  next	
  year,	
  a	
  new	
  contemporary	
  art	
  museum,	
  the	
  Broad.	
  Thanks	
  in	
  large	
  part	
  to	
  
Disney	
  Hall;	
  cultural	
  tourism	
  in	
  Los	
  Angeles	
  has	
  tripled.	
  We	
  have	
  become	
  one	
  of	
  the	
  four	
  
cultural	
  capitals	
  of	
  the	
  world.”	
  “The	
  lesson	
  Disney	
  Hall’s	
  story	
  teaches	
  might	
  be	
  summed	
  up	
  in	
  
this	
  formula:	
  Private	
  generosity	
  plus	
  political	
  will	
  equals	
  civic	
  success.	
  It’s	
  a	
  lesson	
  Los	
  Angeles	
  
can’t	
  afford	
  to	
  forget.”	
  

(Source:	
  LA	
  Times	
  article	
  October	
  7,	
  2013	
  Op-­‐Ed	
  by	
  Eli	
  Broad	
  and	
  Richard	
  J.	
  Riordan,	
  ‘How	
  to	
  build	
  a	
  city’.)	
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Recommendations	
  

1) Establish	
  from	
  the	
  General	
  Fund	
  a	
  city	
  Arts,	
  Culture	
  and	
  the	
  Creative	
  Economy	
  
department	
  with	
  at	
  least	
  two	
  full-­‐time	
  staff	
  to	
  begin	
  operating	
  in	
  FY	
  2014	
  –	
  2015.	
  

	
  
2) Allocate	
  funds	
  from	
  the	
  Cultural	
  Trust	
  Fund	
  to	
  conduct	
  a	
  study	
  to	
  establish	
  baseline	
  

knowledge	
  of	
  the	
  arts	
  and	
  culture	
  in	
  Culver	
  City	
  and	
  point	
  to	
  areas	
  of	
  economic	
  
opportunity.	
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City of Culver City 
Cultural Affairs Commission 

Ad-Hoc Subcommittee Summary of Meeting 
 
Please note:  This document may become part of a staff report to the full 
Commission and/or the City Council.  To comply with the Brown Act, Ad-Hoc 
Subcommittees must refrain from discussing items outside of their subject 
matter jurisdiction.  Also, discussion of the contents of an Ad-Hoc Subcommittee 
meeting with other Commission Members shall occur only during a duly noticed 
and public meeting of the full Commission. 
 
Name of Ad-Hoc Subcommittee: 
Cultural Planning 
 

Date of Meeting: 
1.) 11/28/13 & 
2.) 12/29/2013 

Members of Subcommittee in Attendance: 
John B. Williams, Regina Klein 
 
Location/Start Time/End Time: 
1.) Sunburst Recording (10313 Jefferson Blvd., CC): 11am-1:30pm 
2.) Starbucks (downtown, Culver City): 3pm-5pm 
Topics Discussed (This can be as detailed as desired, but at a minimum should 
include the subjects and a summary of the important points discussed.  If 
additional space is needed, please use a separate sheet.  Also, if the Commission 
has provided direction to the Subcommittee on any topics discussed, please note 
such direction): 
 
11/28/13: Re-envisioning the Town Hall and activities related to increased and ongoing 
participation toward the Cultural Planning process.  Identifying community networks and 
current initiatives for representation, input and collaboration…Ideas and suggestions. 
 
12/29/13:  Pre-planning review – capacity/readiness for the Cultural Planning process; 
developing an outreach plan, partners and a timeline/calendar; coordinating efforts with 
the Centennial Plan Ad-hoc Sub-Committee; review of Cultural Planning tools, CC’s 10-
year Cultural Plan and examples of recently completed plans from other cities (Chicago, 
Santa Monica). 
 
Results/Conclusions (Report any consensus reached by the Subcommittee): 
 
To make 2014 – The “Can Do” Year: 

1.) To conduct an informal and open review of Culver City’s 10-year Cultural Plan 
(accomplishments/lessons learned/think-tank for new plan) 

2.) To maximize opportunities for ongoing and regular community input, through the 
following: 
a.) Creation of a social/cultural component to each monthly commission meeting 

via mini performances and showcases (performing arts’ grantees; local 
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musicians and groups); art displays, historical, architectural and other 
presentations.  Consider additional venue options, as available and 
appropriate (i.e. Rotunda Room, Kirk Douglas meeting area and 2nd Fl. Stage) 

b.) Outreach to former commissioners, performing arts panelists and grantees to 
provide access, coordination and set-up for monthly meeting 

c.) Establish a “suggestion box” (online and at meetings)  
d.) Development of a PR Kit (Letter or brochure) 
e.) Update and expand the e-directory of local organizations, networks, 

individuals  
3.) Seek linkage to the Centennial Planning Ad-hoc Subcommittee 

a.) To increase ongoing participation, collaboration and coordination of a three-
year plan 

b.) To maximize limited resources (i.e. funding, staffing and volunteer time)  
c.) To develop a coordinated timeline/calendar 

 
4.) Request support from CC Cultural Affairs Foundation: 

a.) To support a social/cultural aspect of each monthly commission meeting 
through outreach/PR and participation. 

b.) To create a marketing piece (PR kit, brochure and/or sponsorship request 
letter) for Cultural Affairs 

 
Fiscal Impact/Resources (Are there any financial, staff, or Commission Member 
resources needed to accomplish the recommended action?  If so, please estimate 
such resources here): 
 
Though the majority of suggestions above would rely on the increased input and efforts 
of volunteers, the impact on financial, staffing and overhead resources would pertain to 
the accommodation of a monthly mini-social/cultural meeting opener.  
 
Additional staff time would likely be needed to access/update the e-list and for web-
based postings (i.e. calendar items and announcements). 
 
 
Attachments (Please provide any attachments you’d like to share with the 
Commission pertinent to the items discussed at this Subcommittee meeting): 
 
None at this time. 
 
 
Ad-Hoc Subcommittee Recommendation to the Full Commission (If the 
Subcommittee is prepared to make a recommendation to the Full Commission, 
please summarize such recommendation.  If a progress report – without a 
recommendation – please state PROGRESS REPORT): 
 

1.) Consideration to seek formal partnership with the Centennial Planning Ad-hoc 
Committee to coordinate efforts and resources. 
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2.) Consideration of a social/cultural component as a pre-commission meeting 
component. 

3.) Consideration to plan a public workshop with regard to the Cultural Plan review 
and Update, either in conjunction with the Centennial Ad-hoc committee or 
separately. 

4.) Consideration to request PR and outreach support from the Foundation Board for 
the monthly meetings and cultural planning process. 
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