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Background: Fox Hills Mall, LP & CMF Fox Hills, LLC (Westfield) and Culver City Redevelopment Agency executed an Owner Participation Agreement in April 2008 
which contained conditions and obligations of Westfield in-order to receive a Net Present Value of at least $10M of subsidy for the investment being 
made in the shopping center by Westfield.
The shopping center redevelopment commenced in 2007 and opened in October 2009 (see Development Plans on sheets 4-6) – investment was 
approximately $200M.
As part of the redevelopment Westfield was proposing large format signs that were integrated into the overall structure of the building.
The OPA includes an obligation of Westfield to share the sign revenue on 3 of the primary faces (see Signage Plan on sheet 7) until either the signs no 
longer exist or are no longer in use. The signage was a critical element of the project to Westfield based on the assumed rental revenue. 
The OPA obligates Westfield to pay 1) an annual payment to the City of Culver of $225,000 which is the “base payment” 2) an additional annual 
payment in an amount equal to (a) 50% of the gross sign revenue during a calendar year which is in excess of $2.2M less (b) the base payment.
In addition to the OPA, a Design for Development (DFD) was adopted by the  Agency in December 2007.  This document governs and provides 
governance for the proposed signage being developed in the project.  It governs items such as illumination, size, prohibitions, purpose and intent of 
signage, advertising display, content, etc.
The DFD includes the permissible advertising content (see DFD Advertising Content on sheet 8)

Current Status: Westfield has paid the City roughly $3.2M since commencement of the signs.  Annual base payments have been made, but since the annual gross 
revenue has never exceeded $2.2M the City has not benefitted from the revenue sharing component.  To note the breakpoint in the OPA is fixed at 
$2.2M, meaning there is no escalation which would typically be included based on annual CPI growth rate.
The content and medium of signage has changed tremendously since 2008.  The core categories that are buying exterior advertising is the following: 
travel, automobiles, gaming, electronics/technology, entertainment (streaming services, movies) and consumer packaged goods. 
Based on the restrictions governed in the DFD on a very narrow advertising content, Westfield has found it very challenging to find advertisers

Request: Westfield is requesting to work with the City Attorney’s office and Staff to amend the advertising content definition in the DFD to allow off-site 
advertising allowing the opportunity for a greater number of advertisers and revenue.
Westfield will engage outside legal council at Westfield’s expense to assist in this process to ensure all parties are comfortable and aligned

Additional Steps: If alignment is reached with the City of Culver City to amend the content definition, Westfield will take the next steps to seek approval from the State 
of California (see Timeline on sheet 9). 
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Redevelopment Plans - 2007

Level 1
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Redevelopment Plans - 2007

Level 2
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Redevelopment Plans - 2007

Level 3
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Signage Plan
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DFD – Advertising Content
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Timeline

2023 2023 2023 2024 2024 2024 2024 2024 2024 2024 2024 2024
October November December January February March April May June July August September

Agendize Matter on City Council Meeting requesting City Staff work with Westfield 9-Oct

Westfield & City of Culver City Work Sessions

Culver City Staff Report Back to Council on Recommendation & Council Vote 13-Nov

Westfield State outreach through approval 

Draft bill language for submission to the State *

Approval of new Legislation 

* Note - Westfield needs to draft a new bill that goes for approval at the State level requesting the approval of off premises.  Advancement to the State level cannot happen without the alignment with the City of Culver City
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