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CULTURAL AFFAIRS COMMISSION
MEETING AGENDA
TUESDAY, December 8, 2009

PUBLIC COMMENT

The Cultural Affairs Commission will listen to the public on any item on the agenda or item of interest that is not
on the agenda. The Cultural Affairs Commission cannot legally take action on any item not scheduled on the
agenda. Such items may be referred for administrative action or scheduled on a future agenda.

If you wish to speak to the Commission, please complete a Speaker’s Card and present it to the Secretary before the
agenda item is called. You will be called to the podium by name when it is your turn to speak to the Commission.

PUBLIC COMMENT FOR ITEMS ON THE AGENDA

Persons wishing to speak on agenda items will be called at the time the agenda item is brought forward. Comments
will generally be limited to five minutes per speaker; however, a three-minute limit may be declared by the Chair
from time to time for agenda items for which many Speaker Cards have been submitted.

NOTE: AT OR ABOUT 11:00 P.M., COMMISSIONERS WILL DETERMINE WHETHER TO CONTINUE
WITH DISCUSSION OF REMAINING ITEMS ON THE AGENDA OR TO CARRY SOME/ALL OF THE
ITEMS OVER TO A FUTURE MEETING DATE.

PUBLIC COMMENT FOR ITEMS NOT ON THE AGENDA

A total of twenty minutes shall be devoted to audience participation at the beginning of the agenda. Speakers will
be called on in the order cards were received by the Secretary. If additional time is needed, the Chair will allow for
some at the end of the agenda.

When the Secretary calls your name, please advance to the podium, state your name and city of residence.
Speakers must limit their comments to five minutes in length. A three-minute time limit may be declared by the
Chair if there are a large number of individuals desiring to address the Commission.

CELL PHONES AND OTHER DISTRACTIONS

Use of cell phones, pagers and other communication devices is prohibited while the Commission meeting is in
session. Please turn all devices off or place on a silent alert and leave the Chambers to use. During the meeting,
please refrain from applause or other actions that may be disruptive to the speakers and the conduct of City
business.

MEETING INFORMATION
Cultural Affairs Commission meetings are regularly scheduled for the second Tuesday of every month.
Commission Agenda information is available 72 hours before each meeting.

Cultural Affairs Commission meetings can be viewed live on Channel 35 by most Comcast subscribers. Meetings
are also broadcast on the City’s Radio Station AM 1690. To view the commission meetings on line please visit
http://www.culvercity.org/webcast.

ALD
Assisted Listening Devices are available through Cultural Affairs staff.
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AGENDA

Cultural Affairs Commission
December 8, 2009
7:00 p.m.
Mike Balkman Council Chambers — Meeting

CALL TO ORDER & ROLL CALL: Chair Marla Koosed
Vice Chair Clement Hanami
Commissioner Ronnie Jayne
Commissioner Gayle Smashey
Commissioner Marlyn Musicant
PLEDGE OF ALLEGIANCE

PUBLIC COMMENT - Items Not On the Agenda

CONSENT CALENDAR Note: (onsent Calendar items are considered lo be routine in nature and may be approved by one
molion. Public requests to discuss Consenl Calendar items must be filed with the Secrelary before the Consent (alendar is called.

C-1. Receive and file Secretary’s Report on Posting of Agenda. Approve report.

C-2. Minutes of the November 10, 2009 Regular Meeting. Approve minutes.

ACTION ITEMS Public requests to discuss Action ltems must be filed with the Secretary before the ilem is called.

A-1. Consideration of a Public Art Concept for St. Augustine’s Church. Approve concept.

A-2. Review of Recommendations for the 2010 Culver City Music Festival. Make
recommendations to the Redevelopment Agency.
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PUBLIC COMMENT - Items Not On the Agenda

RECEIPT OF CORRESPONDENCE

ITEMS FROM STAFF

ITEMS FROM COMMISSIONERS

ADJOURN
Cultural Affairs Commission Meeting
Mike Balkman Council Chambers
January 12, 2010
7:00 PM
Upcoming Public Meeting Tentative Schedule ——-December, 2009
Date Day Time Location

City Council

December 14 Monday 7:00 PM Council Chambers
Redevelopment Agency

December 7 | Monday | 7:00 PM Council Chambers

Parks and Recreation Commission

December 1 | Tuesday | 7:00 PM Council Chambers
Planning Commission

December 9 |  Thursday | 7:00 PM Council Chambers
Civil Service Commission

December 2 |  Wednesday | 7:00 PM Council Chambers

e Times and dates may be changed.
e  Meetings may be added or changed

Page 3 of 3
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Meeting Date: December 8, 2009 ltem Number: A-1

AGENDA ITEM: Consideration of a Public Art Concept for 10195 Washington
Blvd. (St. Augustine Catholic Church)

Contact Person/Dept.: Christine Byers/ Phone Number: (310) 253-5776
Community Development

Fiscal Impact: Yes [] No [X] General Fund: Yes ] No ]
Public Hearing: [] Action Item: [X] Attachments: [X]

Public Notification: Property Owners, Occupants, and Businesses within 500’ Radius
(to end of block) (Mailed 11/24/09); Meetings and Agendas — Cultural Affairs (11/24/09.)

Department Approval: Sol Blumenfeld

RECOMMENDATION:

That the Cultural Affairs Commission (“CAC”) approve the new baptismal font with
scenes of Jesus and his disciples by Marie-Francoise Carbonnelle for St. Augustine
Catholic Church as fulfilling the Art in Public Places Program requirement for the
development project at 10195 Washington Blvd.

BACKGROUND:

Pursuant to Section 15.06.115 of the Culver City Municipal Code (“CCMC”), all
remodeling of existing commercial, industrial and public buildings with a valuation
exceeding $250,000 are required to comply with the City’s Art in Public Places
Program (“APPP”) requirement. The current estimated valuation for the tenant
improvements at 10195 Washington Blvd., as would appear on a City-issued
Building Permit, is $3 million. These improvements include a new entryway into the
church on the east facade of the building, an addition to the hall, improvements in
the plaza area and additions to the parish center and rectory. This valuation
translates into a minimum 1% for public art of $30,000.

The Archdiocese of Los Angeles is the owner and developer (“applicant”) of the
property; Daniel D. White. is the architect for this project.

DISCUSSION:

Cultural Affairs staff met with Mr. White, the architect, in the summer of 2009 to
discuss the APPP objectives and options for fulfilling the program requirements. At
that time, Mr. White outlined a concept for a new baptismal font within the existing
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church, near the east-facing entry off the plaza. Staff informed Mr. White that
objects serving a specific function — windows, doors, gates, railings, and light fixtures
— could also fulfill the Art in Public Places Program requirement as long as a
professional visual artist informed the overall design, that the objects are site
specific, and that they are custom fabricated. By following these requirements,
functional elements or objects are turned into a form of sculpture.

Staff met with Mr. White and artist Marie-Francoise Carbonnelle in October to review
a draft proposal for the new baptismal font for the church.

This concept was then presented to the CAC Public Art sub-committee (Chair
Koosed and Clement Hanami) for comment. The sub-committee concurred with
staff that the proposed baptismal font the APPP requirements as currently defined
by Section 15.06 et seq. of the City’s Municipal Code.

It is currently anticipated that the development project at 10195 Washington
Boulevard will be completed by August 2011.

Overview of Art Work Concept

The proposed baptismal font will have eight sides symbolizing that the baptized are
living in the eighth day. The church’s existing marble communion rail will be
incorporated into the new font’s exterior and eight color oil paintings depicting Jesus
and his disciples will be incorporated into the arches of the communion rail (each
pair of arch openings measures approximately 1'7” high x 1'9” wide). The paintings
will sit approximately 5” behind the face of the font, thereby protecting them from
both water and impact damage. The art work meets the City’s access requirements
as included in Section 15.06.130 of the CCMC and a description of the art work will
be made available to the public.

Artist Marie-Francoise Carbonnelle collaborated with the architect on the design of
the baptismal font and is solely responsible for the design and fabrication of the eight
oil paintings featured on the exterior.

For a detailed description of the proposed art concept, including images and
maintenance information, see the applicant’'s proposal (attached).

FISCAL ANALYSIS:

The cost for design, fabrication and installation for the baptismal font is currently
estimated at $114,800.00; the cost is borne entirely by the applicant.
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The responsibility for future maintenance and costs associated with maintenance are
borne by the property owner pursuant to Section 15.06.145 of the City’s Municipal
Code.

ATTACHMENTS:

1. Baptismal Font / public art work concept proposal for 10195 Washington Blvd.
(St. Augustine Catholic Church), including narrative description, concept images,
artist resume, and floor plans.

MOTION:

That the Cultural Affairs Commission:

Approve the new baptismal font as fulfilling the Culver City Art in the Public Places
Program requirements for the development project at 10195 Washington Blvd.




MEETING DATE: December 8, 2009

AGENDA ITEM: Consideration of a Public Art Concept for 10195
Washington Blvd. (St. Augustine Catholic Church)

ATTACHMENTS
Pages
1. Baptismal Font / public art work concept proposal 1-25

for 10195 Washington Blvd. (St. Augustine Catholic
Church), including narrative description, concept images,
artist resume, and floor plans.



ATTACHMENT 1
St. Augustine Church
Public Art Description

November 16, 2009

Baptismal Font Description

The community of St. Augustine Church proposes the construction of a new
baptismal font at the new North Entrance to the church. The church is currently
using a temporary fiberglass baptismal font. The new font will be located at the
entrance to the church at the new North Vestibule. The font will be constructed from
the existing marble communion rail on the exterior and black granite on the interior.
The water in the font will flow over an infinity edge.

The font has eight sides symbolizing that the baptized are living in the eighth day.
Our lives are lived in connection with the disciples and saints. To help communicate
this point, painted images of the disciples will be placed within the arch openings of
the font walls. The images will begin with scenes portraying darker themes in darker
colors. As the themes move around the font they will change to positive themes
rendered in lighter colors. This change in images represents the movement of a life
in darkness before baptism to life in the light of Christ.

Baptism is the first sacrament in the church, referred to as the entry sacrament. The
font is therefore located near the entrance to the church. Through Baptism we
become members of the Eucharistic community. The reuse of the existing
communion rail is representative of baptism’s connection with communion. |t is
through communion that we have the strength to live the life of discipleship. Placing
the images of the disciples in the arches of the communion rails represents the
connection of communion and discipleship.

The Artist

After meeting with the city regarding the Art in Public Places requirement for the
involvement of a professional artist, the parish began to research and select an
artist. Knowing several artists were registered parishioners the Pastor, Fr. Nolan,
decided to begin by interviewing them. - They ultimately decided that Marie-
Francoise Carbonnelle (see attached education and resume) was the best fit for the
project. A meeting with Fr. Nolan, Marie-Francoise, the Liturgical Consultant /
Architect, and other staff members was then scheduled to discuss the new
Baptismal Font. At that meeting, the Liturgical Consultant / Architect presented the
basic design for the Baptismal Font and explained its various theological and
symbolic design elements. At this meeting the entire project was given over to
Marie-Francoise to review and suggest a detailed design based on the information
given.

Marie-Francoise proposed a design that would maintain the basic shape and
container for the water. It was her recommendation that she design the exterior of
the Baptismal Font and the interior pool be designed by the architect. Marie-
Francoise made the design decisions for the use of the existing communion rail and
suggested the inclusion of the paintings in the arches. She suggested the paintings
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be moved to a location behind the communion rail to give the perspective of looking
through the arches to each scene. The architect worked with her on the location of
the paintings and the height of the walls. We are still working through the precise
mounting position and modifying the pool enclosure to work with the paintings.

Materials

The materials for the Baptismal Font are marble and granite. The paintings will be
executed in oil on gesso board. The paintings will be set behind the communion rail
which places them about 5” behind the face of the font. The font is designed so no
water will leave the font except for Easter Sunday when the newly baptized will exit
the font. The water at Easter baptisms is conirolled with the use of mats and towels
by church personnel for safety reasons.

Maintenance

Church personnel will be performing required maintenance about 12 times a year to
keep the stone clean and monitor the pump and filter equipment.

Church Hours

The church is open to the public from 7:00 AM — 8:00 PM Monday through Saturday,
and 6:00 AM — 7:00 PM on Sunday. A plague will be mounted on a wall adjacent to
the Baptismal Font indicating it is a part of the City Art in Public Places Program.
The name of the artist and date will also be indicated on the plaque. A more
detailed description of each painting and the symbolic elements of the Baptismal
Font will be incorporated in an existing pamphlet provided by the parish that
describes the existing church art.

Project Cost
10,000.00 Baptismal Font Design

$
$ 9,800.00 Paintings

$ 30,000.00 Removal, restoration and reworking of existing marble

communion rail

3 6,000.00 Additional marble and granite stone work required to achieve
$

R

$

the design revisions for presentation of the paintings
55,800.00 Subtotal of work involving Marie-Francoise

59,000.00 Inner pool, plumbing, and equipment
114,800.00 Total Baptismal Font Cost

Project Schedule
February 2010 Building construction begins

~June 2010 Font construction and paintings begins
December 2010 Font construction finished
August 2011 Building construction finished
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Marie Francoise Carbonnelle

Education

SMC Santa Monica CA

2009 Digital Video - Digital Audio -

Storyboards - Storytelling -

Figure in Motion -

Computer Skills for Digital Media

THE AMERICAN ANIMATION INSTITUDE Hollywood CA

2009 Morphing Life Drawings into Character Drawings - Animation

2009 Landscape and Architectural Drawing for Layout and Storyboards

2009 The Essence of Story for Storyboard Artists

2009 Portfolio Strategies and Presentations

2006 iliustration for Children Books

SMC Santa Monica CA

2003 - 2002 - 2001 Watercolor - Mixed Media - Oil Paintings
UCAL

1996 lllustrating Picture Book for the Young Reader

1998 THE PACIFIC ART PALOS VERDES

Acrylics, Oil Painting - Monotype - Portrait Drawing - Life Drawing = Mixed Media
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Restorations, oil Paintings

Contract on Interior Design with several Co

| any including,
IBM, DAF, RHONE-POULENC, OCE FRANCE, SOCIETE GENERALE
de BANK France Paris 1991- 1990

. Contract on interior Design with Hotels and Restaurants.
italie Naples, E«’ms,% Fontainebleat, Metz, Colmar, Saint -Witz,
Hamburg, Meulan....... 1991- 1990 -1989-1988-1987- 1986- 1985
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Hollywood Art Center, fine Arts classes
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City of Culver City, California
Cultural Affairs Commission Agenda ltem Report

Meeting Date: December 8, 2009 Item Number: A-2

AGENDA ITEM: Review of Recommendations for the 2010 Culver City Music
Festival

Contact Person/Dept.: Susan Obrow Phone Number: (310) 253-5762
Community Development Department

Fiscal Impact: Yes [ No [x] General Fund: Yes ] No [X]
Public Hearing: [] Action Item: [X] Attachments: [X]

Public Notification: Master Cultural Notification List (11/30/2009), Gary Mandell
(11/30/09), Downtown Business Association (11/30/09)

Department Approval: Sol Blumenfeld

RECOMMENDATION:

That the Cultural Affairs Commission (“CAC”) considers the recommendations of the
Cultural Affairs Commission Festivals and Events Subcommittee for the 2010 Culver
City Music Festival (“Festival”’) and makes a recommendation to the Culver City
Redevelopment Agency Board (“Agency Board”).

BACKGROUND:

The annual Culver City Music Festival is funded by the Culver City
Redevelopment Agency (“Agency”) and presented in City Hall Courtyard
(“Courtyard”). Current planning includes presenting the Festival in the
Courtyard until the new expanded Town Plaza opens in 2011 or 2012. Mr. Gary
Mandell of Boulevard Music has been selected by the Agency Board as the
Producer of the series during the remainder of time it will be presented in the
Courtyard. A Request For Proposal process for the position will be initiated
once the final completion for Town Plaza has been scheduled.

Mr. Mandell's Producer responsibilities include marketing, production and
house management of the Festival. The CAC, through its Festivals and Events
Subcommittee, has the opportunity to suggest musical styles and genres for the
series; however, Mr. Mandell is responsible for selecting the individual musical
artists. The Agency’s responsibilities include production management of the
venue and administration of the annual business sponsorship campaign for the
Festival which generates funds to enhance the audience experience in the
Courtyard such as the improvement of seating and lighting, and enhanced
maintenance.
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DISCUSSION:

In 2009, Staff recommended that the Producer’s Festival Marketing Plan target
potential audience members beyond the City of Culver City and that the plan
strive to include electronic promotion of the Festival. The Producer’'s marketing
included concert flyers/programs, ads, an e-flyer, press releases and a cable
spot. Staff provided additional media contacts to the Producer to expand the
marketing for the Festival. Mr. Mandell presented an eclectic program in 2009,
including return engagements from several performers, and fulfilled his
contractual duties. The performances were well attended.

2009 Survey Results

Agency Staff offered a survey during the series and the results provided the
following information:

e The majority of the patrons were in the 41-55 age range

¢ Patrons represented approximately 40 zip codes

e Patrons are interested in a variety of musical styles and genres

e Few patrons are dining in Downtown Culver City restaurants on concert
nights

Agency Staff will be meeting with the Producer and the Downtown Business

Association in an effort to improve the Festival’'s impact on the Downtown
restaurants.

Recommendations

The Festival has been held on Thursday nights, from 7pm to 9pm, in July and
August in recent years. The Agency Board will re-review the budget, and
subsequently the dates for this event, in early 2010 as well as the annual
contract for Mr. Mandell. The CAC’s individual and collective expertise is
valuable in reviewing aspects of this cultural event and its input is important to
the ongoing planning of the series. The CAC’'s Festivals and Events
Subcommittee reviewed elements of the program during the summer and met
with staff after the series concluded to finalize the following recommendations
for the 2010 series:

AGENCY TASKS - VENUE/SPONSORSHIP

e Change of Performance Day
o Postpone evaluation until closer to Town Plaza relocation
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¢ Festival Admission
o Continue to offer free admission
» Free admission contributes to the success of the Festival
» Too many other paid cultural and entertainment activities in
Downtown available
» Too many entrances to City Hall Courtyard to monitor which
would increase Agency staffing costs

¢ Reserved Seating
o Continue current measures
= One person may save one additional seat
» Reserved seats must be attended at all times
= Seats may not be saved within 10 minutes of performance
o Publicize seating policies in program, releases and on website
o Add more signage
o Restrict entrance to City Hall Courtyard until 4:30pm
= System currently in place for Made in Culver City
= Set-up too hazardous for early patron arrivals

e Free Speech Accommodation
o No recommendation for adjustment at this time
o Continue to monitor issue with City Attorney’s Office

e Use of Alcohol
o No recommendation for adjustment at this time
o Continue to monitor issue with City Attorney’s Office

e Decorum
o Expand posting and publicizing of Festival Courtesy Rules
» Post signage outside Courtyard
» Post Festival Courtesy Rules in printed program/flyer
= Distribute press release on decorum
o Prohibit tables on the grass
0 Add clarifying language to signage regarding service animals
0 Add clarifying language to signage regarding unattended children

e Audience Amenities
o Explore possibility of adding bike racks to venue
o Move wheel chair location to rear of center seating
o Expand dance area to former wheel chair location
o Continue to review Culver CityBus schedule in Downtown
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e Partnerships
oEncourage more partnership with the Downtown Business
Association
o Explore possibility of bike rack sponsorship

PRODUCER TASKS - MARKETING/PRODUCTION/HOUSE MANAGEMENT

Marketing
o0 Present timeline of marketing tasks to Agency staff
Continue electronic marketing
Develop and distribute targeted press releases for each performance
Provide more careful attention to the crafting, editing and proofing of
biographies for program/flyer
Develop more readable program/flyer
Print Festival Courtesy Rules on program/flyers

O OO

(elNe]

e Programming

o Continue presentation of a variety of musical styles and genres

o Presentation of lively, energetic musical groups

o Presentation of music, including more world music, directly appealing
to the 18-40 age range

o Book performers who have not yet played the Festival to attract new
audiences to Culver City in 2010

oBook one high quality musical group per concert evening to attract
more publicity and satisfy those attending only first set

e House Management
o Engage experienced House Management staff
= Producer Staff responsible for audience safety
= Agency staff not responsible for actively supervising
performance
o Responsible for Lost and Found items from time of Producer and/or
House Staff arrival to time of departure by Producer and/or House
Staff
= Lost and Found items to be logged by Producer
= Agency staff accepts items upon departure by Producer
Staff

e Opening Remarks
o Shorter Producer remarks at beginning of concerts to capitalize on
audience energy
= Start performances earlier
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These recommendations are presented to the full Commission for review.
Following review and adjustment by the Commission, the recommendations will
be forwarded to the Agency’'s Economic Development Subcommittee and
subsequently to the full Agency Board. The Agency Board will continue to make
the final approval for the Producer, overall planning and the budget.

FISCAL ANALYSIS:

The work program and the budget for the Culver City Music Festival in FY
2009-10 will be reviewed by the Agency Board in early 2010.

ATTACHMENTS:

1. 2009 Culver City Music Festival Program/Flyer
2. 2009 Festival Courtesy Rules

MOTION:

That the Cultural Affairs Commission:

1. Recommend to the Culver City Redevelopment Agency Board that the

recommendations for the 2010 Culver City Music Festival be implemented as

outlined in the staff report.

OR

2. Recommend to the Culver City Redevelopment Agency Board that the

recommendations for the 2010 Culver City Music Festival be implemented as

amended.
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MEETING DATE: December 8, 2009

AGENDA ITEM: Review of Recommendations for the 2010 Culver City
Music Festival

ATTACHMENTS
Pages
1. 2009 Culver City Music Festival Program/Flyer 1-4

2. 2009 Festival Courtesy Rules 5
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ATTACHMENT 2

15th Anmu

2 CITYMusic Festival

Thank you for your consideration of the
performers and fellow concertgoers.




