MEETING DATE: 01/09/2012

AGENDA ITEM: Consideration of Claim by Touchstone Television
Productions, LLC, dba ABC Studios and FTP
Productions, LLC for Refund of 2010 Business Taxes.

ATTACHMENTS

1. Letter from Touchstone Television Productions, LLC, 1-4
dba ABC Studios

2. Letter from FTP Productions, LLC 5-8



Y studios

March 11, 2010

Mr. Nagam Rao

Treasury Division Manager
City of Culver City

9770 Culver Boulevard
Culver City, CA 90232

RE: Touchstone Television Productions, LEC d/b/a ABC Studios 2010 Business Tax Certificate

Dear Mr. Rao:

As you know, our production teans did not anticipate the $21,634 Culver City Business License Tax that
was due with the 2010 filing. Instead, we thought the fee was $65. Conseguently, it was alarming when
we showed up in your offices at the ead of February 1o remit the 565 payment and we were advised
that an additional amount, based on gross receipts, must be calculated and remitted. Thank you for
allowing us the extra week to review the municipal code, calcufate the additional fee, and submit
payment on March 8, 2010 without being subject to a late penalty.

After reviewing the code, we determined that the tax base is actually the greater of gross receipts or
cost of operations. We believe a more equitable methodology for calculating the business tax would be
based on the gross receipts generated from the Culver City market. The current methodology, based on
costs of operations, is not representative of Culver City’s impact on the business purpose and financial
results of the production. Further, whether based on the greater of gross receipts or cast of operations,
the absence of a ceiling on the tax is troubling. We hereby request a refund of the 2010 business tax
paid by Touchstone Television Productions, LLC doing business as ABC Studios of 521,566, Please see
attached schedule and Business Tax Worksheets for refund calculation details.

Additionally, per your request, here is an overview of the Culver City operations for this entity. Please
note that the corporate headquarters and central base of aperations for this production company are in
Burbank. The Culver City activity is considered a transitory production location.



e Sound stages are rented from The Culver Studios for the production of a ¥ hour comedy.

e Personnel includes writers, producers, directors, cast, production staff, wardrobe, makeup,
hairdressing, camera, set dressing, props, set design, set construction, sound, lighting, special
effects, locations, transportation and post departments.

o Spend detail by specific Culver City vendors is not included. I would take weeks to provide that
number. However, local caterers are regularly engaged, production supplies and other items
are purchased from local vendors, and personnel spend per diem in the city.

e Because of parking, location police and studio costs, we are already paying more than we pay in
Los Angeles for similar productions.

»  The City of Los Angeles tax is also based on cost of operations; however, it has a license fee
ceiling of $12,495 that covers ALL productions done within the city.

e if Culver City continues to maintain this prohibifive tax position, it may negatively impact future
decisions on whether we take productions 1o Culver City.
We look forward to discussing this with you.
Sincerely,

Ml e

Karen D. Mbanefo

Senior Manager, Corporate Tax
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Touchstone Television Productions, 14

Scrubs Gross Receipts 59,811,906
Culver City Viewing Audience Percentage? x  .034%
Culver City Gross Reteipts 5 3,336
Culver City Business Tax 5 3

*
Mieglsen's TV Ratings

CA TV Households: 12,369,370

LA county TV Household$: 3,243 060
CA % of US TV Househelds: 10.807%

Culver City households are 38,292 (hifp://culvercity.areaconnect com/statistics him or 310% of
CA TV households of 12,369,370 {abovs)

Applying this percentage to CA TV households percentage,

{.310% x 10.807%), results in 034% as the Culver City viewing audience for apportioning gross
receipts to Culver City,



FEP PRODUCTIONS., LLC

March 11, 2010

Mr. Nagam Rao

Treasury Division Manager

City of Culver City

9770 Culver Boulevard

Culver City, CA 90232

RE: FTP Productions, LLC 2010 Business Tax Certificate

Dear Mr. Rao:

As you know, our production team did not anticipate the $23,931 Culver City Business License Tax that
was due with the 2010 filing. Instead, we thought the fee was $65. Consequently, it was alarming when
we showed up in your offices at the end of February to remit the $65 payment and we were advised
that an additional amount, based on gross receipts, must be calculated and remitted. Thank you for
allowing us the extra week to review the municipal code, calculate the additional fee, and submit
payment on March 8, 2010 without being subject to a late penaity.

After reviewing the code, we determined that the tax base is actually the greater of gross receipts or
cost of opérations. We believe a2 more equitable methodology for calculating the business tax would be
based on the gross receipts generated from the Culver City market. The current methodology, based on
costs of operations, is not representative of Culver City’s impact on the business purpose and financial
results of the production. Further, whether based on the greater of gross receipts or cost of operations,
the absence of a ceiling on the tax is troubling. We hereby reguest a refund of the 2010 business tax
paid by FTP Productions, LLC of $23,862. Please see attached schedule and Business Tax Worksheets for
refund calculation details.

Additionally, per your request, here is an overview of the Culver City operations for this entity. Please
note that the corporate headquarters and central base of aperations for this production company are in
Burbank. The Culver City activity is considered a transitory production location.

® Sound stages are rented from The Cubver Studios for the production of a ¥% hour comedy,



= Personnel includes writers, producers, directors, cast, production staff, wardrobe, makeup,
hairdressing, camera, set dressing, props, set design, set construction, sound, lighting, special
effects, jocations, transportation and post departments.

e Spend detail by specific Culver City vendors is not included. it would take weeks to provide that
number. However, local caterers are regularly engaged, production supplies and other fems
are purchased from local vendors, and personnel spend per diem in the city.

s Because of parking, location police and studio costs, we are aiready paying more than we pay in
Los Angeles for similar productions.

e The City of Los Angeles tax is also based on cost of operations; however, it has a license fee
ceiling of $12,495 that covers ALL productions done within the city.

e [ Culver City conlinues to maintain this prohibitive tax position, it may negatively impact future
decisions on whether we take productions to Culver City.
We look forward to discussing this with you.
Sincerely,

fnil ey

Karen D. Mbanefo

Senior Manager, Corporate Tax



TP Productions, LLC
Cougartown Gross Receipts

Culver City Viewing Audience Percentage®

Culver City Gross Receipis

Culver City Business Tax

%
Nielsen's TV Ratings

CA TV Households: 12,369 370

LA county TV Hougseholds: 3,243 060
CA % of US TV Households: 10.807%

Calver City households are 38,292 (htin:/ feulvercity.oreaconnect com/st

CA TV househodds of 12,369,370

Applying this percentage to the CA TV households percentage

{.310% x 10.807%), results in 034% as the Culver City viewing audience for apportioning gross

receipts to Culver City.

511,135,404

x  034%

atistics. him or 310% of
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